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Right click for
influencer’
advertising

AS(I's draft guidelines are a move in the right direction in
clarifying branded content deals on social media platforms

NEHA ALAWADHI
New Delhi, 26 February

Earlier this month, the
Advertising Standards Council
of India (ASCI) released draft
guidelines for “Influencer
advertising on digital media”.
While much has been said
about the importance of hav-
ing proper rules governing
influencers given their rise on
different social media plat-
forms, there is the issue of how
platforms will deal with these
changes as well.

Broadly, the ASCI has pro-
posed rules for social media
influencers who promote or
run paid content without
adequate disclosures.

“With lines Dbetween
content and advertisements
becoming blurry, it is critical
that consumers must be able
to distinguish when something
is being promoted with an
intention to influence their
opinion or behaviour for an
immediate or eventual com-
mercial gain. Consumers may
view promotional messages
without realising the commer-
cial intent of these, and that
becomes inherently mislead-
ing,” the ASCI guidelines say,
explaining the intent of having
these rules.

Influencers are essentially
people on a platform with a
huge following (and thus,
reach), who can earn money
through branded content
deals or advertising products
through the content they
create.

These include film celebri-
ties, sports stars, and content
creators who have created a
niche of their own and com-
mand huge following. All
these influencers, because of
their reach, often promote
products and services, but in
the absence of clear guide-
lines, there was never an obli-
gation on social media celeb-
rities or influencers to make
these disclosures.

Increasingly, people are
being led to buy things by
seeing their favourite celebri-
ties post and promote pro-
ducts through social media
channels.

According to a report by
Bain & Co in partnership with
Sequoia India last year, India’s
social commerce sector is a $1.5
billion-$2 billion market (in
terms of gross merchandise
value or GMV), and has the
potential to grow to $16 billion-
$20 billion in just five years,
increasing to $60 billion-$70
billion by 2030.

Given these statistics, it is
imperative that like other tra-
ditional modes of advertising,
there should be a grievance
redress mechanism or clearly
outlined rules about what con-
stitutes advertisements.

Although the attempt by
ASCI is to ensure there is no
misleading promotion by
anyone, platforms are still fig-
uring out how to help compli-
ance. ASCI does not put the
onus of improperly disclosed
paid content on platforms, but
it does work to educate users
and influencers on how to
declare promotions and adver-
tisements properly.

The platforms, which are

What ASCI wants from social media influencers

» Disclose paid
content/advertisements
as #ad, #collab, #promo,
#sponsored, #partnership

» Disclosure label to
highlight advertising
contentshould be within
thefirsttwo lines of

the post

» Must be in English or the
language of the content

Snapchat, labelto be
superimposed, clearly
visible

announced atthe
beginning and atthe
end of the audio

» Forvideo without text
post, ad label to be made
visible within the video

» For live streams,
disclosure label to be
placed periodically for
5seconds atthe end of
every minute

» For disappearing posts
like Instagram Stories or

» For audio media,
disclosure label to be clearly

» Filters shouldn'tbe
applied to to exaggerate
effect of the claim that
the brand is making

» The influencerto do
theirdue diligence about
technical or performance
claims made by them such
as 2X better, effect lasts for
1month, fastest speed,
bestin class, etc

identified as intermediaries,
have an existing set of laws and
the recent rules on social
media that govern content
posted on them.

An executive with a large
social media firm said com-
panies are still studying the
proposed guidelines, and look-
ing to see how these things
have been dealt with in other
geographical markets.

“Given the rise and scale of
these platforms, it will be very
difficult for them to monitor
things in real time in terms of
influencer updates,” says
Shrenik Gandhi, CEO, White
Rivers Media.

The United States Federal
Trade Commission (FTC), for
example, has very detailed
guidelines on what consti-
tutes endorsements and
promotions.

It asks influencers to take
responsibility for disclosure,
and disclose financial, employ-

ment, personal, or family rela-
tionship with a brand, use of a
free or discounted product
from a brand, and also cites
that foreign laws may apply if
an influencer posts from out-

any other benefits for making
the post.

However, both FTC and
ASCI have asked for a recog-
nition of an endorsement to be
made upfront, using hashtags

side of the US for a such as “#ad”, “#col-
primarily =~ US- Abigchallenge  1ab”, “#promotion”
based audience. ~ for ASClwouldbe andsoon.

Apart from to keep track of Platforms could
brand endorse- allsocialmedia  step in and provide a
ments, ASCI has platforms and better way to do this.
also asked take action. For instance, Insta-
influencers to Aconsumer gram has a “Paid
label their posts awarenessdrive partnership with ...”
as ads if they could beone label that can be put
receive a pay- ofthewaysto up above individual
ment or barter for enlightenusers  posts. Similarly,
promoting a pro- Facebook provides a
duct, service or brand, ifthey “paid partnership” label

have included a discount
code/hyperlink where they
would get a commission on
clicks or sales generated via
the link or code, and if they
will receive a free produ-
ct/service/incentive/hospi-

tality/free trip/discounts or

through its brand collabo-
ration tools.

Facebook, which owns
Instagram, has a detailed infor-
mation section on helping
influencers and brand promot-
ers figure out what they need
to do in terms of disclosures,

and what type of tagging or dis-
closure violates which policy.

Going forward, as more
countries wake up to the ills of
improperly declared advertis-
ing, platforms may have to
build and maintain more
country-specific frequently
asked questions (FAQs) or

information pages.
Similarly, Google-owned
YouTube has a detailed

description of how content
should be tagged and what
action can be taken for
improperly tagged paid pro-
motional content.

“If your content has a paid
product placement, endorse-
ment, or other commercial
relationship, you need to tell
YouTube so that we can facili-
tate disclosures to users. Note
that you may have more obli-
gations depending on the laws
in your jurisdiction. If you
don’t follow those obligations,
we may take action against
your content or account,” the
YouTube help page reads.

Twitter also provides a
“Promoted” label, but those are
usually used by brands that
advertise on the platform, not
influencers or social media
celebrities who often make a
product a part of the content
they create.

“It’s not a compulsion as of
now, to declare a paid partner-
ship. Platform-level innova-
tions are required to kind of
put across or put aside
influencer vis-a-vis normal
content,” added Gandhi.

It is also important to
remember that the rules that
platforms have mentioned are
not India-specific yet and may
require separate FAQs or geo-
graphically relevant informa-
tion once the ASCI proposals
get formalised. The advertising
body has invited comments on
the proposed guidelines until
March 8.

For grievance redress, ASCI
has said it “will issue a notice
to both brand owner and
influencer for violation of any
guideline in the case of a con-
sumer complaint or suo motu
cognisance of a potentially
objectionable advertisement”.

While ASCI has men-
tioned, as examples, how paid
content can be marked on
platforms such as Facebook,
Instagram, Twitter and
Snapchat, there is a huge
plethora of social media plat-
forms that have come up,
especially after the exit of
TikTok from the India market.

A big challenge for ASCI
would be to keep track of all
these platforms and take
action. A consumer awareness
drive, initiated by the plat-
forms themselves, could also
be one of the ways to
enlighten users who consume
social media content day in
and day out.

Overall, there is no doubt
that the market addressed by
influencers is huge, and they
are a great way for brands to
reach out to potential cus-
tomers because of the traction
of social media platforms.
These rules governing mislead-
ing advertisements, therefore,
are an important area to be
addressed, and a step in the
right direction.

Indiabeats China atits own
game in vaccine diplomacy

IAIN MARLOW, ARCHANA CHAUDHARY
& KARI LINDBERG
26 February

India’s huge capacity to make
coronavirus vaccines is helping
the country take on China in the
battle to gain political influence
across the developing world.
Competition among poorer
nations to get cheap or free vac-
cines to fight the pandemic had

Meanwhile, India sent millions
of doses to neighbouring Nepal,
Bangladesh and Sri Lanka,
allowing them to begin vacci-
nations earlier than if they had
waited for Chinese doses.
“Because of their gift, Sri
Lanka has been able to start vac-
cination immediately,” said
Eran Wickramaratne, a Sri
Lankan opposition lawmaker
who received one of the Indian

given China a golden shots. “Most Sri
chancetostrengthen A caseinpointis  Lankanswouldbe
tiesinemergingmar- Myanmar, which thankful for this.”
ketsithasbeencourt- has been rocked So far, New
ingforyears. Andini- by a military coup. Delhi has man-
tially Beijing seemed Beijing promised aged to ship
in a strong position. to send around nearly 6.8 million
It suppressed the 300,000 dosesbut free vaccines
domestic spread of hasyetto deliver around the world.
Covid-19lastyearand anything, while China has pledged
accelerated the pro- New Delhi quickly around 39 mil-
duction of shots. delivered 1.7 lion, according to

At the same time, million shots publicly available

India was struggling
to contain one of the world’s
worst outbreaks of the virus,
with nearly 100,000 cases a day,
while a nationwide lockdown
sent its economy into recession
for the first time in 25 years.
But Chinese pharmaceutical
companies have been reticent
in sharing details of their piv-
otal vaccine trials crucial for
building public trust around
the world, and new domestic
outbreaks reinforced the
urgency of inoculating China’s
own 14 billion population, a
task that could take years.

information com-
piled by Bloomberg, some of
which have yet to arrive.
Beijing and New Delhi have
long competed for influence in
Asia, and tensions between the
two have risen since the pan-
demic struck, including their
most violent border clash in
decades. India has banned hun-
dreds of Chinese apps, includ-
ing ByteDance Ltd.’s TikTok,
sought to attract investors away
from China and boosted secu-
rity ties with Japan, Australia
and the US.
The rapid growth of China’s

economy — now roughly five
times the size of India’s — has
allowed Beijing to forge ties with
poorer countries by loaning tens
of billions under its Belt and
Road Initiative.

But Covid has given India a
diplomatic opportunity to pur-
sue its aspirations of becoming
a global power. Its pharmaceu-
tical industry, especially the
Serum Institute of India, had
already made the South Asian
nation the main supplier of

essential medicines to the
developing world. Now it’s
allowing India to push back
against China’s growing
influence.

A case in point is Myanmar,
which has been rocked by a mil-
itary coup and shares borders
with both China and India.
Beijing promised to send
around 300,000 doses but has
yet to deliver anything, while
New Delhi quickly delivered 1.7
million shots.

Indian vaccines

New Delhi recognised early on
that Indian production capacity
would be crucial to beating the
pandemic, said Ashok Malik, a
policy adviser to the Ministry of
External Affairs. Last year, when
Indian manufacturers were
exporting the anti-malaria drug
Hydroxychloroquine — hyped
by then President Donald
Trump Prime Minister
Narendra Modi was already
talking to world leaders about
providing vaccines, he said.

Not that India doesn’t need
doses itself. It too has more
than a billion people to protect,
and while China swiftly sup-
pressed Covid-19, India was
unable to prevent the virus
from spreading rapidly.

New Delhi says it’s prioritis-
ing its own population. But
India’s ability to manufacture
vaccines was always going to
outstrip the nation’s ability to
inoculate all of its own citizens.
And the country’s leaders can
now deploy those millions of
surplus vaccines to win friends
and influence abroad..

“In Bangladesh, the process
of vaccination has started and
it’s going very well, at least in
the cities,” said Meghna Guhat-
hakurta, who is set to get the
Indian dose in Dhaka this
month. She said her relatives
in the Indian city of Kolkata
“haven’t been contacted
and don’t know when they will
get vaccinated.”

Even as the Covid death toll
in India passed 156,000, com-
pared to less than 5,000 offi-
cial deaths in China, New
Delhi promised it wouldn’t
engage in vaccine nationalism
and block exports.
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Why pharma companies arcon
hackers’radarfor Covid-19 data

BS REPORTER
Mumbai, 26 February

Cybercriminals from Russia,
China, Korea and West Asia
have targeted pharmaceutical
companies, hospitals and gov-
ernment health departments in
India to steal Covid-19 related
data. Singapore-based threat
discovery and cyber intelligent
company Cyfirma said that 15
active hacking campaigns are
being carried out by seven
Russian groups, four Chinese
groups, three Korean groups
and one from Iran.

Other than India, these
groups are targeting countries
like the US, UK, Japan, Austral-
ia, Italy, South Korea, Germany,
Spain, Brazil and Mexico.

Since last year, cyberattacks
against corporations have
increased as a shift to work
from home has increased vul-
nerabilities in security systems.
“In the last six months, we have
seen a lot of attention shifting
to the healthcare segment.
However, now we are seeing a
clear trend of state-sponsored
hacking groups targeting hos-
pitals, supply chain and
pharma companies to steal data
related to clinical trials and any-
thing related to Covid-19,” said
Kumar Ritesh, founder and
CEO, Cyfirma.

Some of the hacking groups
include Russia’s APT29. One of
their campaigns, called “cold
unseco33”, has been active
since October 2020 and targets

global pharma companies,
hospitals working on Covid-19,
and authorities in the US, UK,
India, Japan, Korea, Spain and
Brazil. “Their motivation is
exfiltration of sensitive per-
sonal, clinical trial informa-
tion, health care report, cus-
tomer information, medical
product information for geo-
political and financial gain and
reputation damage,” said
Ritesh.

Some of the pharma com-
panies and hospitals that are on
the target list include Divi’s
Labs, Sanofi, Dr Reddy’s Labs,
Abbott India, Torrent Pharma
and All India Institute of
Medical Sciences.
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COMPANY SCHEME APPLICATION NO. CA (CAA) NO.12/MB/2021

IN THE MATTER OF THE SCHEME OF ARRANGEMENT BETWEEN
RELIANCE INDUSTRIES LIMITED & ITS SHAREHOLDERS AND
CREDITORS AND RELIANCE O2C LIMITED & ITS SHAREHOLDERS

AND CREDITORS

Reliance Industries Limited, a company incorporated )
under the Companies Act, 1956 having Corporate )
Identity Number: L17110MH1973PLC019786 and its )
registered office at 3rd Floor, Maker Chambers 1V, 222, )
Nariman Point, Mumbai 400 021, Maharashtra, India.

Notice and advertisement of notice of the meeting of equity shareholders,
secured creditors and unsecured creditors of the Applicant Company

Notice is hereby given that by an order dated February 11,2021 (“Tribunal Order”), the Mumbai Bench
of the National Company Law Tribunal (“Tribunal”) has directed meeting to be held of the equity
shareholders, secured creditors and unsecured creditors of the Applicant Company, for the purpose of
considering, and if thought fit, approving with or without modification(s), proposed Scheme of
Arrangement between Reliance Industries Limited & its shareholders and creditors and Reliance O2C
Limited (“Transferee Company”) & its shareholders and creditors (“Scheme”) under Sections 230 to
232 and other applicable provisions of the Companies Act, 2013 (“Act”) at such date and time,
mentioned hereinafter, as decided by the Applicant Company in consultation with the Chairperson of the
Meeting in terms of the Tribunal Order.

In pursuance of the Tribunal Order and as directed therein and in compliance with the applicable
provisions of the Act and Securities and Exchange Board of India (Listing Obligations and Disclosure
Requirements) Regulations, 2015 (“SEBI Listing Regulations”), further notice is hereby given that
meetings of the equity shareholders, secured creditors and unsecured creditors of the Applicant
Company will be held through video conferencing (“VC”)/ other audio visual means (“OAVM”) as under:

) ...Applicant Company / Transferor Company

Sr. No. Meeting of Date of meetings Time of meetings
1. Equity shareholders Wednesday, March 31, 2021 2.00 p.m. IST
2. Secured creditors Wednesday, March 31, 2021 10.30 a.m. IST
3. Unsecured creditors Wednesday, March 31, 2021 12.00 noon IST

investor.relations@ril.com.

Meetings.

under:

Copy of the Scheme, statement under Sections 230 and 232 read with Section 102 and other applicable
provisions of the Act read with Rule 6 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016 (“CAA Rules”) and accompanying documents can be accessed/
downloaded from the website of the company at: www.ril.com and on the website of the Stock
Exchanges, i.e., BSE Limited and National Stock Exchange of India Limited at www.bseindia.com and
www.nseindia.com, respectively, and on the website of KFin Technologies Private Limited, Company's
Registrar and Transfer Agent ("KFinTech"), at https://evoting.kfintech.com. If so desired, person

may obtain a printed copy of the Scheme, statement under Sections 230 and 232 read with Section 102
and other applicable provisions of the Act and Rule 6 of the CAA Rules, etc., free of charge. A written
request in this regard, may be addressed to the Company Secretary of the Applicant Company at

The Tribunal has appointed Justice (Retd.) B. N. Srikrishna, Former Judge, Supreme Court of India,
failing whom, Justice (Retd.) K. S. Radhakrishnan, Former Judge, Supreme Court of India, as the
Chairperson for the meeting of the equity shareholders, secured creditors and unsecured creditors of
the Applicant Company. Shri Mehul Modi, a Practising Chartered Accountant of M/s. Deloitte Haskins &
Sells LLP, Chartered Accountants and failing him, Shri Vishal Agarwal, a Practising Chartered
Accountant of M/s. Deloitte Haskins & Sells LLP, Chartered Accountants, shall act as the scrutinizer for
the aforesaid meetings. The abovementioned Scheme, if approved by the equity shareholders, secured
creditors and unsecured creditors at their respective meetings, will be subject to the subsequent
sanction of the Tribunal and such other approvals, permissions and sanctions of regulatory or other
authorities, as may be necessary.

Persons entitled to attend and vote at the aforesaid meetings may vote through remote e-voting to cast
their respective votes prior to the date of the meeting or vote in person through e-voting at the respective
meeting. Since the meetings of equity shareholders, secured creditors and unsecured creditors are
being held through VC / OAVM, physical attendance of equity shareholders, secured creditors and
unsecured creditors has been dispensed with. Accordingly, the facility for appointment of proxies by the
equity shareholders, secured creditors and unsecured creditors will not be available for the respective

The cut-off date for e-voting and time period for the remote e-voting of the aforesaid meetings is as

Cut-off date for e-voting

Equity shareholders meeting

Wednesday, March 24, 2021

Remote e-voting start date and time

Friday, March 26,2021 at9.00 a.m. (IST)

Remote e-voting end date and time

Tuesday, March 30,2021 at5.00 p.m. (IST)

Secured creditors meeting

Cut-off date for e-voting

Sunday, February 28,2021

Remote e-voting start date and time

Friday, March 26,2021 at9.00 a.m. (IST)

Remote e-voting end date and time

Tuesday, March 30,2021 at5.00 p.m. (IST)

Cut-off date for e-voting

Unsecured creditors meeting

Sunday, February 28,2021

Remote e-voting start date and time

Friday, March 26,2021 at9.00 a.m. (IST)

Remote e-voting end date and time

Tuesday, March 30,2021 at5.00 p.m. (IST)

An equity shareholder, whose name is recorded in the Register of Members or in the Register of
Beneficial Owners maintained by the depositories as on the cut-off date, i.e., Wednesday, March 24,
2021 only shall be entitled to exercise his/her/its voting rights on the resolution proposed in the notice
and attend the meeting of the equity shareholders. Voting rights of a equity shareholder / beneficial
owner (in case of electronic shareholding) shall be in proportion to his/her/its shareholding in the paid-up
equity share capital of the Applicant Company as on the cut-off date, i.e., Wednesday, March 24, 2021.

Equity shareholders holding shares in physical mode, who have not registered / updated their email
addresses with the Applicant Company, are requested to register/ update the same by clicking on
https:/irkarisma.kfintech.com/shareholders or by writing to the Applicant Company with details of
folio number and attaching a self-attested copy of PAN card at investor.relations@ril.com or to
KFinTech atrilinvestor@kfintech.com.

February 28, 2021.

investor.relations@ril.com.

Equity shareholders holding shares in dematerialised mode, who have not registered their e-mail
addresses with their Depository Participant(s), are requested to register / update their email addresses
with the Depository Participant(s) with whom they maintain their demat accounts.

A secured creditor and/ or unsecured creditor, as the case maybe, whose name appears in the list of
secured creditors or unsecured creditors of the Applicant Company, as the case may be, as on the cut-off
date, i.e., Sunday, February 28, 2021 only shall be entitled to exercise his/her/its voting rights on the
resolution proposed in the notice and attend the meeting of secured creditors and/ or unsecured
creditors, as the case may be. Voting rights of a secured creditor / unsecured creditor shall be in
proportion to the outstanding amount due by the Applicant Company as on the cut-off date, i.e., Sunday,

Equity shareholders, secured creditors and unsecured creditors seeking any information with regard
to the Scheme or the matter proposed to be considered at the aforesaid meetings, are requested to
write to the Company at least seven days before the date of the meeting through email on

Dated: Saturday, February 27,2021

Justice (Retd.) B. N. Srikrishna
Chairperson appointed for the meetings of equity shareholders, secured creditors and
unsecured creditors of the Applicant Company

www.ril.com

Sd/-




Slep3rdl @ [

WWW.LOKSATTA.COM

Helg, AR, 9 TRt 2028 %

ISR I T
SERIBIRSIE
2l YR

0\
NEIEEN
qU : ‘IR TRl 39 @00
& TR STeTeieR] 3T%.,
forzrea:
SR
FHUT TS

&, oY, 7
ST

‘<Y, 2TeT A Yuololee danciaed 3ife e ?’
PR

T, RIGHTAT

Ui seHe faema =
MESUhITS! 311S TWId Hda
EOTT AUR ST I[ehaR]
e AN SR &0,
TR A=A JEAHAT HH
ST A GRS IR ohes
3. TSI HaSueh TaRT
I A UG =

(THTHENE ) TSN 3N Ufges
TIfest,” 37 T 0 Y
A I AR] HTE e, SR

AT 35T (HEUATES!

ST Tqqem =g qier 7T

TEHAl A 3@ AT

(ereULsh STRITT S11el A

Jaae  AAgHMT  aREl
NN ShTUATT 2T STHIEAT,
3T G HHAT ST ] ST

A1OT AIRIETST ENROTI TRSTe]
AT 3TIRREd ol

U] ST Hex T
TRIY SdeR HA@ATAE
TSI ‘ufRTe SRt
SES AT IR

AT FUaaT 378, 3/

o WO, SR Hague

SN SIS = et el
T ST hid SR, AU

Il 3T,
341??|11ﬁ TTh S

TSI SR UIg 4, 3T
kil T ST fremereel

A T,
ST ST fea=it HaeH <81

3 gred & feaRl AagHr=n

SIS qﬂdﬂliqﬁm{%lmd@

3 THMH hdes ThT

SCETCHTAT HATd 1. STIRIehT
= AN N~ . N
died 2id. Yol eee Ty

RET STER 0T 3Tl

3TET 3T 3T Hifgdr 3T, -

cld HdglH gl”ll( STHATI

g AIel oo S1fHa 21T I

T U Y fieh dee 1 fawarer

k) 6)1 O L
acd : difé® 3lcae

forasule oimele sluenandt dactareldt aivon

Uf3ad SoNe fJener e

foiasUlId deaTusIch STER BIuATgd

FTI HA Sotoil ol YHAIR! oA G9! ASTONR Tlolol3iioid

DIASIRIAIS! oTcit ol TR

TSTTAT I T IiRade

AT SRIG ST 3T, 0T T

%ﬁﬁfmgm g P PO HIRRIR I Gt ot GG SRUIel ENOT et
T T A ST ST SIS BIASRIN GIAST 988 Voft 202 SR et fHe3es TR
SRR R ITSUID fote1gpales HIFTRIGH 9(9 VAT 303 ST diciel fHeBUIR 316 .
RO STER B G SIGTOIR Aol TN ALl IS
B TS 3R ARD 3o 3! Ige! ol ST GRRIoT Y08 ST ool fHesUIR 38, I
3o oot 5t TS rasu AN Sotoft Jiofl JifTTes. I1 ENYUR B 8o BOTIR $00 3PN,
SRS AU Fiad BIUITN 36 TR forAgale 3T NS BOTR Pl DHIFSIRIe BIVIR 6.
TR dhetd SIICT SR

HHAl oSl diHl e
YT SR RATR F&  Xaeren  fuened  Tear

Ja) N . n
Jehd Hleld, YT HeHH Al

SelTehIae YT Sl Hi ey

TR T, AT He kel ArSTodTd
Iq e q HaSued

JueE  faww  f[AREd

M, T IThART Shad Tl T
SO T 0T % qLIOn

FSTeeTd GaTehiee foramar

TR T T hes fMESUmMRe! JaR ol
afefere 11
aast <i

A=A WG &1 M|

FARINEET goro 3Tfedeh

Y U@ AT : qiat

ot fedt @ FAme SR
srfaRel  ERRA  STHAM
SRl SEN helrel TR
T, q9=  TaENEre!
o9 offefe aed 3uoeH

Hed A, S 2TEred
AT RS el I he 37E.

Jeag ONd
IFNAT R.¥
I IC AL
SO Rl
haN aN
QUId 3T

. @Y 9 7Y 3TN a9

TR AT i SUATHIST

W ST UISeies U=
WEHERET YT 9@ a4
HTESI+TeR &5 ST sifehT

ol TRST 37, ThR 3T
GRIROT ohed ST 2, Thleow,
TR &1 &1 WM SEETs!

EEIEEIGRIECIR IR ICFRE?

GO hdl 3Med. T M
RIS STeeGN] IR W0 /T

Mfefer Teamr AT fawRITeR
IfoRAE =T Fiftaw, i

3 ofifefer Har e ot
STeIGR] e, @Y 9 Hed

MUT SIS Ul TR
TRTSTISTT A2 QeI T S

N N [a)
ARl gedld enel.

ey F @ ST hIae

ST YIS ST TaTEiich e

Wi ekl STHST 378, i
Hedll STeRIehdl ST 371

o

Reliance

Industries Limited

TR T S, TS st

SR IEEICIE G

2. STRTRT 3T 3ifee fosamen
Y AR HoAl T U=
AR SIS STl <. ARl
RIS AT Hag T,
UISTRII 3Teared <F. T
ARIGH, IUTE f. fosa o
S 2T dot SR B,
TR Ao M s
A GAHES ehes, STA
Y ISR H3il Al
I A TR
FemifthdigR He fear.

N T RT SR
TIgHid, STIieh STEAIT STI0T
G 9= & A ST STee
RS ST <. ST
BT, * SR IRA &
ek GeheUHT 3Te. A T
T R fwfor SHYor 3T
ATET. T RS SR
T ATdesiak TS 2.

TS, ST 7 <21E IR
ST 27efeTerel SURT 3718,
SIRTfdeR STefeTeRed qRd
T ST SiTeT amfeT.
ST ShTesld TRAT 3T <RI
S QAU HIST STaeer]
It 2118, STaasu wo
T RAeh g & feat
HifiTaes.

CEILIERE
AT E07 TR 3718, 319
ARA Tk e T heh 3TR.
AT Tes! Weh ATE

Tk ek AT T SaToTeraoy
2T 2Tl ATHIS! Q] <2<
RACHAHI BICAEA Y&
U A hed 3T,

e BSREmEe W ol
RERTE =1 AN Sue St
SR A Shead) Ufeediere
] RIS a7 AR
oA GUEaIee HUh
e, G v= arsfaet
S helf<d des SIS, W
ST YT ST =T Sal
ST Heeie) IR B,
A T TSI e
TS TR STIRIhT ST a7
It i TehHeh<AT GUehid
RO A= Shie o]
Ble@TE Y& HIUANT 310!
i@, Tl TEar a9
GRTGTT3Teh SR ahes.

U= SMGHE o W Ja-ae dREl SE R v

e hl SI04Td JUIR 372, 319 37T 37ed ohT 2 YAyl ST

TR U ehes ST 378 d, 3 [EHAT TS (HASU[hIHIE]
SilelE “lvon

f& Fevo S @t foege, 4oE ofF (‘'TiTeer’’) A @i feifRd 26 ARl Q030 SAICIERT BT HITNZH
fefiee (“todine’”), aTaTE ofiey Iy fefics «f ama Feer U fefiies (a1 Taie Toine
W’ wUH WA SHOd TR THARG UEA) G SHOD HiNe e REeR T
(“TemeraIRY"” ) TR et S ST UGS U SeEeRd (¢ ) feiee IhRee B A, e
Ui A T Bt e

1o, FeTHRT 6 TAmETed 379 Thahd TGHTe SeTdeii- ad o g fofiee (*gamgitaus’’)
3 T fiew fefiee (“SHemue”) A a1 STHT=T 38T AThRAl HriRe suices-4 REeqaH Ueeg Thlgd
FOGRA [Ide WIOE ST dedh TRItedse q@o w376 . WEeRd g6 arvama g
WWWWW@@W@W (Tt MR ) A AT STST TEHAH AT
oo

aeR SIS ST, 33 T, 03 ASH HUA e GHAE Tkl Tediue W ae e e Wi
SR STERG ST TS STCRTAT fawaed, STRH Tl TGHIe HsTaeIRuH R (SAmed ot e
TEIGUS T ARG FHRT @ T TG @i A Tohits WeTeeRdE T 9N U TRt
I ST G ) SE RIS et BXUATehd el SUa STSeRiAT R Fd 378,

T @R el TR @oeie e B W SIvarde, S aied Heid (S sT7ere FRvam e st
TR E Horw! SRIw ) 11 Halfe Wit ( SIS e FHedTfan ) S T Tt Hremmem,
et AT AT S (ST WO FiohaaTe TRehivl See! FoRa Hishal hIeusen FHIaaT 2,
inlavasaip @deloitte.com TR FTFRATERIHRIHS 9Tt STa STSTGRTA UHEEHE www.lavasa.com a1 JoRTEeaR fafeq
JUAHG TG oG FUeTeRIcT fTE 6 HIek 0] e 38, Wl oxa STeier <t e feifsnd 23
S, 030 3T FRHIHRT fadt S feifwa 2% U, R0%0, oL T, R0R0, 3% B, R0R0, 2 HE, 030, 2
TER, 2030 T 3% HFIR, 2030 HRT SRR HTUNE dF [GATRT 28 HTH, Q030 TER AU STIAR 3TAHS
THATHT THHITE FeTaRURT S s T1eT v R s st fehar 3 e g o
B0 T e AT S TR S el T I HUAH SHReR SR,

T It 3G AR FANG el THR A hoveh! T HfeciaR FAfbaus! oe SaTd 9 @eed w@a: 3se e
ST T TG T < SO TANS Sl THA AR FANG $e TR TS dhoro/ FHaar qd
e @ FA A T IS 3NE 3 WU .

FR S T i, T FEIeAeTe, SR SHEI, Ja S $e TR eIl heslauard 32, TR
TPHS TARU Sahi=l QH VTR Iar ST Ive! SR 7 SRIfadT siel Hishar HoTErE! TR
A/ T/ VAT R SO TR ST Savarel/ SR FHvamT, Sy e giswan, e s,
AT e T AT el W Raee HRUAr g T Sa ST,

IV TRONGsfen S TSR, I 9 3161 9 371 TR7 A1 inlavasaip @deloitte.com TR B Fo3ad.,
mﬁ?ﬁwmmm, W@aﬂ wﬁmﬁw&ﬁ 0\9 II'I?i, 092 .

G FRSTT WERUIH R e TR Ve S0 e Se THaR TGS HVAM 450 S ToHuae
JoTEeR SR FRUAT 45w, ST qd A6 SN SR STTSCHHRAN Ay e Saul STaRa 7.
@l /-

T (EHITe SR 3t e (ReeRe e )

ez

TR . STRE ST, ST 0 0/ TAT-To 0090/0819-3£ /2 03¢

SiguiteRa R : E-2 oo, fosT STIEH=H, Hw e, e @ie 3, 2t M resaas,

'S"ETIHT'?, TG, 3 Te3T-30¢, 0%, 9 : shailesh3108 @gmail.com

TSRl Ul : fewiee 2 Sy 3fean Toued, Q9a qefa, 2feR 3,

SFeageH BT A, TR (T.), T-%o0 083,

-9 : inlavasaip@deloitte.com; shaiverma @deloitte.com

TR TN : Qo AN, 032

(R AERl o et Hees (aREarT uferan) fafr=m 098 = fafqzm 2’)

=fares-fafree
7RO

¢ SHIARE TR AT

R TRTANE SEOTeh AT TR arE

3 ST SRR IR Sh T e SRR e ST/~ o el ereh, Hes
Sicult selt ot ifeRTar

¥ SRIUE TUThTET ShiaNe 3Taefeel =.7
fafiee wmafafadt sTaef=ftherem .

I 0L A o 2 = | B | )| 2 e B L e | 1 1o e o | e

[T TR oo THATAYR LG HTATH0 3593

G A= () 9= Tige, GaIg w0002
& ARR O gfshar ST aRiE [ 0¢o3RoR
@ | RTIYRE HOUTEhT=AT UREHETIAT=AT YR aRiE 22.04.363% (FHIAT Wiellel Aig UTal.)
¢ T UREHEES TR ShTH RO ATGRI AT T AT foA |
SRR ATa 3T Fieult sHie Hieolt  wHiHR: AT/ A
00R/IMAM-TF000£LE/09-2£4/20R9
] HSeaIehe FIGIeaTIH IO qREAHTIR = Il & | 9T T, 7Ol =% e, Hiad BTy,
ER ] <o AT, ®H H. &, HIORAT Vo003,
3-UaT Ml

mamtabinani @ gmail.com

Yo T URTHISRTERIERIT U ae RIS SRIe= U =36, a&H ey, “Y'=goy, &df
o 3T A TSTel, a1 oAl himered, O (q),
g'aé ¥ooolkQ
HEEd "ol R¢3%0]4428
TS IS (WA Wfafee)

liquidatorsterlingbiotech @ gmail.com |
3| T e AT Yee i [ R¥.03.0%% '

AER AT QUATd Id bl HAATT STA-OIT IR (39 Hog Jeiiel A9Ma -l ol feeg-d

G ) o¢.o4.R02] fEHIRRT SRV (22.04.302% URIH FTel) Wmﬁﬁm

TREAATIATAT YT SR e 3Te.

w=fdn amiew fafiee=n fadsfai JER ERe FOA I & " Lo THR TG shoredT

TTER IREHTIeRiehe SIS SreAi™ G R¥.03.30%% st kel Tei WY .

foreier TeRT=t Sreai=l SISl QRIS e SoTeReieh QIEHIERT ST 311 |el feadsifdi- areai=r Qa

TR, AT fehel Sl WEFERT, YRA™ ARl o fCaesar! dee (aRwmaT ufman)

fafam, o3& g 11 Tl Uy e =T 1 AT YIS AER HIAA.

die: feagefmt dig =t @t sy dw g widin ares fafies divwrn gl fagm

TAHTATSERT TIRA 2¢.2%.R08% fEAifRa smcumdem aremaar=, Rem-e s<ed—<d JUiEee]

fafiee fovg iy < idwr=a yeond AT ORAE Gditd AETeEe TRd Shete

R.0%.%03 fEHAIfRd MIIMTAR 3T GA:TfE e 9 A i dehd arar 3@, fagm|

iRfoT TIRERROTERT WIRA 0¢. ol R0 2R fEAiftRa TR eTwIges € STER =won J=fika o

I T,

e/~

o1 (T W) el quar faart

ElEsseiee

IREEATd e =it aiee fafies=a arerda

Aol oh. : SIS/ TTHT-0 0 /STMTH-TT000£E/029-2£/20IR9

liquidatorsterlingbiotech@ gmail.com (9r&a Tfaftrs)

mamtabinani @ gmail.com (THE3ERS Aiguihd)

GIEET IR : R¢320]’44 2

3RS S TRAATTHE Il : T, TR A5 Fee=], HIAH BT, = Astal, H .
Eﬁm\900023

ﬁqﬁﬁ RE.0%.30R%

w5 Helg

ooy Werpie - e 04/0%/30%% Urgd | HMW, gy iy o4.3o0 d@T. ot.%o d@T.
(quemre - F-wndares) TS (go=an feasfh)

oRBuE firgarag - wose 03/0%/0%% g | =W, TF afor 4.0 AT, P40 AT,
(goewree - F-wmarfas) IIE] (gu=ar feasft)

FeaTr, donaest, g, vg, Wemgy, Fagel, ardt, RemR, fEw, aigy snftr dmade wued Gl RER

AT - T 3-SR, udt 3-de, smEmE Al erfr fidg Aol dife sRm

oRR4R dsiadl - AT 0%/03/30%L U | |, H, T, 4. Yo AT R3.3% T
(guwe) e anfir oy (mame feae)

0G0 ATHATR - FEiE 0%/03/30%L UTgA | WM, HIS, TF, o¥.¥Y4 dl. 33.30 L.
(HRHE) g6 o o (cama fegeft)

urd: srie, A&, sremeraTe, wravdd!, aigefEar, R, g, ¥E, aieTR, Teeie s g s
= - e e R -z = = —arE : e e, P - EoTEaTE
| AT - Y ufFerhdtes Fen B, e wr anfor fEdtg aoft ftfér s

ART— T FeeT= 002} - tewmaTe Ola/0¥ /0% UM |  guar s 24.30 AT 00.¥Y T,
© (f5-amanfes) AR (form= feash)
&ﬁiiﬁi%% 1 oo BTy - TR 04/0%/03% Urgy | WG it 0,34 AT, ok. Y AT.

e - . (fi-wrearfes) FUAR (ferm= feasft)
SPRER : 9 o FHEd uftaw Yedadfe uiea e : Rdiee, fire, dewR, e enfn I wEd A RER
et o T o g . — ' - '

AN AT - UHT 2 -Frw, uHt 3-Fraw, smEEE gt anfor i goft wfifen s

§4‘j<'1®|\ﬂ!°l”“ AT I 0E R 3 F3E - ot TR 0%/0% /032 U THATR of, Yo AT, %R0 AT,
heled HYer [HelaAT wree® (frdy ae) (g feah)
STARCERA T ohel ST 20ER¥ ft TR - e 03/0% /2032 T wfar tR.30 AL o%.30 @I
o5 SfROT AR ST e (Rl 9w) | _(Wrmar)
fllfxﬂaﬁ*ﬁdﬂaﬂ%ﬂﬁilid X yites Yedadter YTeie WS - ISR, AqER, WX, 1Ed, g8ia, G, Asas, AEHeETE, AeHmn
Wm G ST |rehi arTfor arEgR MHQ? gi=dt fegm
WWWWW oAy - w3 -Fe, uHl 3-FhOe, TEegE Al anfer R At #ife sEe
HifTdet, hi ST YR 9RA — : — ,
o SRR AT Sl ST gaftrg fasy mreaien uisgie dusfierar @9 HUET www.enquiry.indianrail.gov.in HadaeyaTen e @,

AT WUhId 3T el
ST Y, TR AR HeareT
fRI=T0T YR FHIeeh Ryl
IR T v
HdeTeT ol TR o1, J
ST So8T 37T, fehe
RIS foRreTd I T
T 3T T, 319 foaret
ST I WA, i
T SR TR &Td fehel
=R @ &3 YIehal.

epaper‘:battium

et . 03%4R /G0 T HE 3¢/ 0% /R0 TN

ME} &. ookl F FRET 03 /03 /03¢ Usht AR
daimuy Hrdcvay anflr eI daurgeay §%

gi5d. adtel ST qUTr IR TRV T,

Fua T amfér fAfeemmd 2y gerar w9 3.

$acs Y fafbe Ieiedr HaEm=re a1 Ty e sevarsht / vararh gwarlt qvara a5

AT FifE, war JTior ey a4t Sifas- 1R M Halta a9 e snfor gwadsE

ufoes I=a

www. wr.indianrailways.gov.in

sregren e & [ facebook.comMWesternRly
amegren wiet s L4 twitter.comWestemRly

Growth is Life

ATgrited FRle: 39 Faw, ¥ET 999 ¥, 333, e gige, §98 - woo 039,
GRETAL 033-3uMy Yooo « HEE: 037-330¥ I5C *F-UF: investorrelations(@nl.com
CIN: LIT110MH1973PLCO19786

HUH! FrorT IRt &. WY (/YY) $.93 /941 /3039

Roma sew foffce anfor e wrmyRs g sfsew anfor
Rem=a a3 fftes snfor =" yrmaRs g sfgesd
ATEATAS IeI=gT qoT-egT Uehvuit

RO A e P Sl e weiE
LITHOMHIS73PLCO19786 a2 anfir fore Afevftge amafes
3T WG], Haw 99 ¥, 333, ANAT O, g9 - ¥oo 039,
WERTE, W de g

B S

... TTFERTEal SOt/ B TaNeTEal St

arfirareal do-te sfFadt wrurs, it Sfted anfor sefia Sfzed
QT YEE! a1 § AR

TG HE1 SUTd U T8 W, TER S sG] =T (SR ) HEE EeieH BeiE 99 garl, 3039 =
RGN (" ~ararereT strder) el ), 093 (“awer) qeis @ 30 d 332 it SR A, AR
bq-ﬂ fiero geats sl anfth anst wrrares @ Sfied anfth Rem steh s wraraeo s o

At ) il e ST sefted arete S S atea (g ) et et anft
qurrieg R amfiam, anfl g eegr, B gl dvarard ST s Geyle e gaRuEE
e W A FEt Rl e e s 2 mieee] S g e, i St
) e T o ) o e e R V3 ST s o T

FHRRAETE ST gEfen aearEt sty sav Reiewr smargER anfl e S avad @ Regids st
meRTE &F 3T $iEn (feRemem semgen anfty wdlammren smvaan) Fam, o4y (SR ol fe)
i e FRvETETEl age i T SUT A9 g @, JieTha] - Sidact W, eid dfeed anfin

wEiyg wfzed ol By wEE gan e efaeE (o) /eae iz Regae oenwigR
(" artodies ") oy S
FF. | it T et o ' it ¥
3 ' gicFad] qrTHRE gHER, 39 O, 039 ' B .00 WIS
2 ' TRigE e qHaR, 39 O, 3039 HFEE 90 2a I
3 | Eﬂ?’fﬂlﬁﬁﬁi’ﬁ* qEAR, 39 9, 3039 SUR 92,00 WIN®

=] (TEarat, wEeT anfir fAfstem) Fam, 20y (g Fem) oeiie Fem g ST s aea SEaEiE
TEE 4o e ATEE F BeE 230 F 333 S1ft gow S0 avgaren soa, g aa, Faee st ateed greaa
T dEAEE: www.ril.com e A FEiE TeEdATE! deEEe e dinas SfieE afir Siee wiE veeea A
g feHoT=n damyed =+ www.bseindia.com =1 770 www.nseindia.com T=1 F10T O TR T FEEM
FEIEe Uee dihe camiorara Wiaee e (Cefemes) unfl d@wre httpoleveting. kfintech.com =
AT [ ETSAETE e B Ad, ) SR areT, SRS S qo ST S SR Y 230 8 23 anfl
g @0, Aegarean o, snftr e Framdts o o dols i gt sty e enfie ua A et
g, T S ] Fehed] TS investor relationsd@irl.com D€ &8N eyl St FEET g

T AR () o, sigm, At S, SeeT S sawne, g, s s, st
(P & v, e, W S, T Hared e, JiEt, il ee gidac! WeraRd, geie
o 3 et e O wy Fal \_'--""_'l.'l":_n g, SIS Elos Ao,
asfEe anfty apgeitia dsfRed oo w9y areay o Ao O SR, o O 91, e erds s e
IAigs PhE-g 418 W UoUed!, T8 Mo S we L R i o B o o T [ o |
=
Fhirere, UHH Sei3s BT A0E Hed Teed], T0E S@ere, B SURieeiiat HiY SilcTae FRvE e ded 1,
sl gpmgree, witm SRed anftr spefia e ol sren wEfter ava o9 2 SR AT, SR
TR Jale A el I ATERIE FHe g aR, e 3 gay At S, TR F A
HETT A,

Tt ET ST TR S SO SR U e TE S A WA Sege SN e 3
S Tl Haar i o fael Hafid HEEE §-A0eM SEat Aaar & S s, giagc] WITH, Fee
izl araeiise dfged g s = j&‘kcﬁ"'k,-- el YT da areange STl R, b dised
lﬂaﬁﬁﬁﬁfﬁm&lmﬁﬂ' ST AR ST, TEit FHTTe! SEud arroe, i e anfh
el dnfewd gr Wit v STt i SR A

At YT 8- naarrardl ity qediEt arivg anfy 2vee 2-gagETE S ST me g
A [ [ T ol e TR I

STE g T 2T e a6

qUATE, 4 7TE, 2039
SIS 26 O, 2039 Tt AR €, o0 { ITHdE )

A, jo o, 039 W0 gl 4 oo (YydE)

arre gear 2 s afe g 4

| eft it
3-HAGFEE] i 31 TRE AR, 3¢ FEgART, 3039

] T2 % BT ArR 7 3%
e T Ay weet o § A

§-HAGFTEG! @ HTH AR

SHER HAE HH SIUATH] T J a6

SO TS A5 RO ARG 3 4
Tl 1= ol T o) R O q;!m-: I o, 2039 et Sordfl S woemen e R Srouns oere
AT ST W e IO T HEeio IRt Heioa gelaiEs o/ fore / sarem AagrrEn #itmr
e e B M o | e 0 ) s P = s s e 8 e b ) 0 o o B =2 Pt M 0 1 = 3
T STl sifermm (s wnarraTere araefl) B o o oo revnt guar, 3y and, So39 O
o G o e o e i T o A B ol B L e o ) [ R I e W | 23| B b U B B R e S e e )

AT, 36 O/, 3039 UE BT 9, o0 {WTHS |
e, 3o A7, 2039 A ATt b4 o0 (UTEE)

~=:|:'=‘l-t-'I?. = Fa EF-ﬂEII“:EI, Jo39
AN, 15 AR, 2039 W HEE ¢ o0 (WIS )
AT, 3o AR, 2039 T AHEE 4 00 (MRS )

wiE e d‘er]enE Lu'w g oe e A i-*:lﬁ ikl ATE e HuRO AEt AT A B e nca
imETe arefiETEE S Hv-l-ﬁ'.s.{’l-" »:-:Hul-u fiver T uﬁgﬂ a.||'r‘:.|sr-:f~.|1 gt lnvestar.relatmns[@nl.cmn e I'w'aw
fefar et T linvestor@idintech.com Ter fargmT Afgolt / gamom wwvar= -t S I ae

Tt e TR aevrites e d-doen gt Aigeft deie At arn AnfRades e weye g
e s At 100 i M O ot i o M 1 ) O A0 P B T o - e M e e o 1
el / e awvE) A Fer O g

e HIE TR FEuT T, 3¢ hEEnT, 3039 Tt SO e g sised st/ e sgelin sliedsm aslE,
TH A ST, AMEd 9 geiad dfaew i/l argelEe diEen, o aie ST, e HEd R
HH avrarye s fven fegren serr e gnsvarn ury angddfls anfi sefier e anftr S
o G R et B Pl o 11 e o e | £ T it 2 e R o o e R e s e e et
T S ATEER 2 e MF TS 0 fadr, 3¢ SEgan, 3039 6t arigsal So-igR et s
aqflisen srasthe T ArE

giac! WA, TeEE wieed it sngeid eided I g devia e e s RemndE awee
geAiaE Rudiges e o = seemmm, s wdEm anEEn 85 fREe apier ol g-dw ER
investor.relations@ril.com T2 %‘?W‘Trﬁﬁ'l?l:rm o AT

i ol Em, aw hEganl, 2039

FTeRt -
gt (Fee) . o, sfger

ey e gffadt wpenees, geidie dsfEed anfi
-.'ﬂ“jﬂqﬁ -'.-'||-:_-.'c,ﬂ Q-'l-'l.ﬂ’.lilil P1‘=_i‘=-"-' ﬂ-‘rl":'-l'f"'!'lﬂ

www.ril.com




