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Earlier this month, the 
Advertising Standards Council 
of India (ASCI) released draft 
guidelines for “Influencer 
advertising on digital media”. 
While much has been said 
about the importance of hav-
ing proper rules governing 
influencers given their rise on 
different social media plat-
forms, there is the issue of how 
platforms will deal with these 
changes as well. 

Broadly, the ASCI has pro-
posed rules for social media 
influencers who promote or 
run paid content without 
adequate disclosures. 

“With lines between 
content and advertisements 
becoming blurry, it is critical 
that consumers must be able 
to distinguish when something 
is being promoted with an 
intention to influence their 
opinion or behaviour for an 
immediate or eventual com-
mercial gain. Consumers may 
view promotional messages 
without realising the commer-
cial intent of these, and that 
becomes inherently mislead-
ing,” the ASCI guidelines say, 
explaining the intent of having 
these rules. 

Influencers are essentially 
people on a platform with a 
huge following (and thus, 
reach), who can earn money 
through branded content 
deals or advertising products 
thro ugh the content they 
create. 

These include film celebri-
ties, sports stars, and content 
creators who have created a 
niche of their own and com-
mand huge following. All 
these influencers, because of 
their reach, often promote 
products and services, but in 
the absence of clear guide-
lines, there was never an obli-
gation on social media celeb-
rities or influencers to make 
these disclosures. 

Increasingly, people are 
being led to buy things by 
seeing their favourite celebri-
ties post and promote pro-
ducts through social media 
channels. 

According to a report by 
Bain & Co in partnership with 
Sequoia India last year, India’s 
social commerce sector is a $1.5 
billion-$2 billion market (in 
terms of gross merchandise 
value or GMV), and has the 
potential to grow to $16 billion-
$20 billion in just five years, 
increasing to $60 billion-$70 
billion by 2030. 

Given these statistics, it is 
imperative that like other tra-
ditional modes of advertising, 
there should be a grievance 
redress mechanism or clearly 
outlined rules about what con-
stitutes advertisements. 

Although the attempt by 
ASCI is to ensure there is no 
misleading promotion by 
anyone, platforms are still fig-
uring out how to help compli-
ance. ASCI does not put the 
onus of improperly disclosed 
paid content on platforms, but 
it does work to educate users 
and influencers on how to 
declare promotions and adver-
tisements properly. 

The platforms, which are 

identified as intermediaries, 
have an existing set of laws and 
the recent rules on social 
media that govern content 
posted on them. 

An executive with a large 
social media firm said com-
panies are still studying the 
proposed guidelines, and look-
ing to see how these things 
have been dealt with in other 
geographical markets. 

“Given the rise and scale of 
these platforms, it will be very 
difficult for them to monitor 
things in real time in terms of  
influencer updates,” says 
Shrenik Gandhi, CEO, White 
Rivers Media. 

The United States Federal 
Trade Commission (FTC), for 
example, has very detailed 
guidelines on what consti-
tutes endorsements and  
promotions. 

It asks influencers to take 
responsibility for disclosure, 
and disclose financial, employ-

ment, personal, or family rela-
tionship with a brand, use of a 
free or discounted product 
from a brand, and also cites 
that foreign laws may apply if 
an influencer posts from out-
side of the US for a 
primarily US-
based audience. 

Apart from 
brand endorse-
ments, ASCI has 
also asked 
influencers to 
label their posts 
as ads if they 
receive a pay-
ment or barter for 
promoting a pro-
duct, service or brand, if they 
have included a discount 
code/hyperlink where they 
would get a commission on 
clicks or sales generated via 
the link or code, and if they 
will receive a free produ -
ct/service/incentive/hospi-
tality/free trip/discounts or 

any other benefits for making 
the post. 

However, both FTC and 
ASCI have asked for a recog-
nition of an endorsement to be 
made upfront, using hashtags 

such as “#ad”, “#col-
lab”, “#promotion” 
and so on. 

Platforms could 
step in and provide a 
better way to do this. 
For instance, Insta -
gram has a “Paid 
partnership with …” 
label that can be put 
up above individual 
posts. Similarly, 
Facebook provides a 

“paid partnership” label 
through its brand collabo-
ration tools. 

Facebook, which owns 
Instagram, has a detailed infor-
mation section on helping 
influencers and brand promot-
ers figure out what they need 
to do in terms of disclosures, 

and what type of tagging or dis-
closure violates which policy. 

Going forward, as more 
countries wake up to the ills of 
improperly declared advertis-
ing, platforms may have to 
build and maintain more 
country-specific frequently 
asked questions (FAQs) or 
information pages. 

Similarly, Google-owned 
YouTube has a detailed 
description of how content 
should be tagged and what 
action can be taken for 
improperly tagged paid pro-
motional content. 

“If your content has a paid 
product placement, endorse-
ment, or other commercial 
relationship, you need to tell 
YouTube so that we can facili-
tate disclosures to users. Note 
that you may have more obli-
gations depending on the laws 
in your jurisdiction. If you 
don’t follow those obligations, 
we may take action against 
your content or account,” the 
YouTube help page reads. 

Twitter also provides a 
“Promoted” label, but those are 
usually used by brands that 
advertise on the platform, not 
influencers or social media 
celebrities who often make a 
product a part of the content 
they create. 

“It’s not a compulsion as of 
now, to declare a paid partner-
ship. Platform-level innova-
tions are required to kind of 
put across or put aside 
influencer vis-a-vis normal 
content,” added Gandhi. 

It is also important to 
remember that the rules that 
platforms have mentioned are 
not India-specific yet and may 
require separate FAQs or geo-
graphically relevant informa-
tion once the ASCI proposals 
get formalised. The advertising 
body has invited comments on 
the proposed guidelines until 
March 8. 

For grievance redress, ASCI 
has said it “will issue a notice 
to both brand owner and 
influencer for violation of any 
guideline in the case of a con-
sumer complaint or suo motu 
cognisance of a potentially 
objectionable advertisement”. 

While ASCI has men-
tioned, as examples, how paid 
content can be marked on 
platforms such as Facebook, 
Instagram, Twitter and 
Snapchat, there is a huge 
plethora of social media plat-
forms that have come up, 
especially after the exit of 
TikTok from the India market. 

A big challenge for ASCI 
would be to keep track of all 
these platforms and take 
action. A consumer awareness 
drive, initiated by the plat-
forms themselves, could also 
be one of the ways to 
enlighten users who consume 
social media content day in 
and day out. 

Overall, there is no doubt 
that the market addressed by 
influencers is huge, and they 
are a great way for brands to 
reach out to potential cus-
tomers because of the traction 
of social media platforms. 
These rules governing mislead-
ing advertisements, therefore, 
are an important area to be 
addressed, and a step in the 
right direction.
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Cybercriminals from Russia, 
China, Korea and West Asia 
have targeted pharmaceutical 
companies, hospitals and gov-
ernment health departments in 
India to steal Covid-19 related 
data. Singapore-based threat 
discovery and cyber intelligent 
company Cyfirma said that 15 
active hacking campaigns are 
being carried out by seven 
Russian groups, four Chinese 
groups, three Korean groups 
and one from Iran. 

Other than India, these 
groups are targeting countries 
like the US, UK, Japan, Austral -
ia, Italy, South Korea, Germany, 
Spain, Brazil and Mexico. 

Since last year, cyberattacks 
against corporations have 
increased as a shift to work 
from home has increased vul-
nerabilities in security systems. 
“In the last six months, we have 
seen a lot of attention shifting 
to the healthcare segment. 
However, now we are seeing a 
clear trend of state-sponsored 
hacking groups targeting hos-
pitals, supply chain and 
pharma companies to steal data 
related to clinical trials and any-
thing related to Covid-19,” said 
Kumar Ritesh, founder and 
CEO, Cyfirma. 

Some of the hacking groups 
include Russia’s APT29. One of 
their campaigns, called “cold 
unseco33”, has been active 
since October 2020 and targets 

global pharma companies, 
hospitals working on Covid-19, 
and authorities in the US, UK, 
India, Japan, Korea, Spain and 
Brazil. “Their motivation is 
exfiltration of sensitive per-
sonal, clinical trial informa-
tion, health care report, cus-
tomer information, medical 
product information for geo-
political and financial gain and 
reputation damage,” said 
Ritesh. 

Some of the pharma com-
panies and hospitals that are on 
the target list include Divi’s 
Labs, Sanofi, Dr Reddy’s Labs, 
Abbott India, Torrent Pharma 
and All India Institute of 
Medical Sciences. 
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India’s huge capacity to make 
coronavirus vaccines is helping 
the country take on China in the 
battle to gain political influence 
across the developing world. 

Competition among poorer 
nations to get cheap or free vac-
cines to fight the pandemic had 
given China a golden 
chance to strengthen 
ties in emerging mar-
kets it has been court-
ing for years. And ini-
tially Beijing seemed 
in a strong position. 
It suppressed the 
domestic spread of 
Covid-19 last year and 
accelerated the pro-
duction of shots. 

At the same time, 
India was struggling 
to contain one of the world’s 
worst outbreaks of the virus, 
with nearly 100,000 cases a day, 
while a nationwide lockdown 
sent its economy into rece ssion 
for the first time in 25 years. 

But Chinese pharmaceutical 
companies have been reticent 
in sharing details of their piv-
otal vaccine trials crucial for 
building public trust around 
the world, and new domestic 
outbreaks reinforced the 
urgency of inoculating China’s 
own 1.4 billion population, a 
task that could take years. 

Meanwhile, India sent millions 
of doses to neighbouring Nepal, 
Bangladesh and Sri Lanka, 
allowing them to begin vacci-
nations earlier than if they had 
waited for Chinese doses. 

“Because of their gift, Sri 
Lanka has been able to start vac-
cination immediately,” said 
Eran Wickramaratne, a Sri 
Lankan opposition lawmaker 
who received one of the Indian 

shots. “Most Sri 
Lankans would be 
thankful for this.” 

So far, New 
Delhi has man-
aged to ship 
nearly 6.8 million 
free vaccines 
around the world. 
China has pledged 
around 3.9 mil-
lion, according to 
publicly available 
information com-

piled by Bloomberg, some of 
which have yet to arrive. 

Beijing and New Delhi have 
long competed for influence in 
Asia, and tensions between the 
two have risen since the pan-
demic struck, including their 
most violent border clash in 
decades. India has banned hun-
dreds of Chinese apps, includ-
ing ByteDance Ltd.’s TikTok, 
sought to attract investors away 
from China and boosted secu-
rity ties with Japan, Australia 
and the US. 

The rapid growth of China’s 

economy — now roughly five 
times the size of India’s — has 
allowed Beijing to forge ties with 
poorer countries by loaning tens 
of billions under its Belt and 
Road Initiative. 

But Covid has given India a 
diplomatic opportunity to pur-
sue its aspirations of becoming 
a global power. Its pharmaceu-
tical industry, especially the 
Serum Institute of India, had 
already made the South Asian 
nation the main supplier of 

essential medicines to the 
developing world. Now it’s 
allowing India to push back 
against China’s growing 
influence. 

A case in point is Myanmar, 
which has been rocked by a mil-
itary coup and shares borders 
with both China and India. 
Beijing promised to send 
around 300,000 doses but has 
yet to deliver anything, while 
New Delhi quickly delivered 1.7 
million shots. 

Indian vaccines 

New Delhi recognised early on 
that Indian production capacity 
would be crucial to beating the 
pandemic, said Ashok Malik, a 
policy adviser to the Ministry of 
External Affairs. Last year, when 
Indian manufacturers were 
exporting the anti-malaria drug 
Hydroxychloroquine — hyped 
by then President Donald 
Trump — Prime Minister 
Narendra Modi was already 
talking to world leaders about 
providing vaccines, he said. 

Not that India doesn’t need 
doses itself. It too has more 
than a billion people to protect, 
and while China swiftly sup-
pressed Covid-19, India was 
unable to prevent the virus 
from spreading rapidly. 

New Delhi says it’s prioritis-
ing its own population. But 
India’s ability to manufacture 
vaccines was always going to 
outstrip the nation’s ability to 
inoculate all of its own citizens. 
And the country’s leaders can 
now deploy those millions of 
surplus vaccines to win friends 
and influence abroad.. 

“In Bangladesh, the process 
of vaccination has started and 
it’s going very well, at least in 
the cities,” said Meghna Guhat -
h a kurta, who is set to get the 
Indian dose in Dhaka this 
mon th. She said her relatives 
in the Indian city of Kolkata 
“haven’t been contacted  
and don’t know when they will 
get vaccinated.” 

Even as the Covid death toll 
in India passed 156,000, com-
pared to less than 5,000 offi-
cial deaths in China, New 
Delhi promised it wouldn’t 
engage in vaccine nationalism 
and block exports. 
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India beats China at its own 
game in vaccine diplomacy

A case in point is 
Myanmar, which 
has been rocked 
by a military coup. 
Beijing promised 
to send around 
300,000 doses but 
has yet to deliver 
anything, while 
New Delhi quickly 
delivered 1.7 
million shots

>  Disclose paid 
content/advertisements  
as #ad, #collab, #promo, 
#sponsored, #partnership 

>  Disclosure label to 
highlight advertising 
content should be within 
the first two lines of  
the post 

> Must be in English or the 
language of the content 

>  For disappearing posts 
like Instagram Stories or 

Snapchat, label to be 
superimposed, clearly 
visible  

>  For video without text 
post, ad label to be made 
visible within the video  

> For live streams, 
disclosure label to be 
placed periodically for  
5 seconds at the end of 
every minute 

> For audio media, 
disclosure label to be clearly 

announced at the 
beginning and at the  
end of the audio 

> Filters shouldn’t be 
applied to to exaggerate 
effect of the claim that  
the brand is making 

> The influencer to do  
their due diligence about 
technical or performance 
claims made by them such 
as 2X better, effect lasts for  
1 month, fastest speed,  
best in class, etc

What ASCI wants from social media influencers

Right click for 
‘influencer’ 
advertising
ASCI’s draft guidelines are a move in the right direction in 
clarifying branded content deals on social media platforms
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d½F d½F ²FF W W W .L O K S A T T A .C O M

¸Fba¶FBÊ, ¾Fd³F½FFS, sx RZ ¶Fbi½FFSe sqsr ★ rr

´FdSdVFáX II
´Fi´FÂF ¶Fe

ªFFWeS §Fû¿F¯FF
(·FFS°Fe¹F ³FFQFSe ½F dQ½FFT£FûSe ¸FaOT (´FdSÀF¸FF´F³F ´FidIi ¹FF) d½Fd³F¹F¸F sqrw ¨FF d½Fd³F¹F¸F rs)

¹FFõFSm ÀFc¨F³FF QZ¯¹FF°F ¹FZ°FZ I e ¸FF³F³Fe¹F Ad·Fd³F¯ûÊ°FF ´FiFd²FI S¯FF³FZ (B±û ¸Fba¶FBÊ ¹FZ±Fe»F ³FGVF³F»F Ia ´F³Fe »FFG dMÑ¶¹Fb³F»F,
¸Fba¶FBÊ ¶FZÔ¨F) qy.qv.sqrz dQ³FFadI °F AFQZVFF³½F¹FZ (rr.qv.sqrz ´FFÀFc³F ´Fi·FF½Fe) ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO¨¹FF
´FdSÀF¸FF´F³FF¨¹FF ´FiFS a·FF¨FF AFQZVF dQ»FF AFWZ.
ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO¨¹FF dW°FÀFa¶Fad²F°FFa³FF ¹FFõFSm AF½FFW³F I S¯¹FF°F ¹FZ°FZ I e ¶FF¶F rq ÀF¸FûS ³F¸FcQ IZ »FZ»¹FF
´FØ¹FF½FS ´FdSÀF¸FF´FI FaI OZ AF´F»¹FF QF½¹FFa¨FZ ´FbSF½FZ su.qt.sqsr SûªFe dIa ½FF ´Fc½FeÊ ÀFFQS I SF½FZ°F.
d½FØFe¹F ²F³FI ûÔ³Fe QF½¹FFa¨FZ AF´F»FZ ´FbSF½FZ R ¢°F B»FZ¢MÑFGd³FI ÀFF²F³FFaõFSF AFd¯F A³¹F ÀF½FÊ dW°FÀFa¶Fad²F°FFa³Fe QF½¹FFa¨FZ ´FbSF½FZ
½¹Fd¢°FVF:, M´FF»FF³FZ dIa ½FF B»FZ¢MÑFGd³FI ÀFF²F³FFaõFSF, ·FFS°Fe¹F ³FFQFSe ½F dQ½FFT£FûSe ¸FaOT (´FdSÀF¸FF´F³F ´FidIi ¹FF)
d½Fd³F¹F¸F, sqrw¨¹FF A³FbÀFc¨Fe II ¸F²¹FZ C´F»F¶²F AÀF»FZ»¹FF °¹FFa¨¹FF °¹FF °¹FF ´Fi´FÂFFa½FS ÀFFQS I SF½FZ°F.
QF½¹FF¨FZ ¶F³FF½FM dIa ½FF dQVFF·Fc»F I S¯FFSm ´FbSF½FZ ÀFFQS IZ »¹FFÀF QaO I S¯¹FF°F ¹FZBÊ»F.
³FûÔQ : dW°FÀFa¶Fad²F°FFa³Fe ³FûÔQ §¹FF½Fe I e AFa²Fi ¶FhI d½F÷ ð ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO VFe¿FÊI F¨¹FF ´FiI S¯Fe d½FõF³F
E³FÀFeE»FEMeõFSF ´FFdS°F ry.rr.sqrz dQ³FFadI °F AFQZVFFÀFû¶F°F ½FF¨FF½F¹FF¨¹FF, dS¨F¸F³O B³½WZÀM¸FZ³MÐÀF ´FiFB½WZM
d»Fd¸FMZO d½F÷ ð AFa²Fi ¶FhI VFe¿FÊI F¨¹FF ´FiI S¯FF°F ¸FF³F³Fe¹F ·FFS°Fe¹F ÀF½FûÊ¨¨F ³¹FF¹FF»F¹FF³FZ ´FFdS°F IZ »FZ»¹FF
ss.qs.sqsr dQ³FFadI °F AFQZVFF³FbÀFFS AF°FF ´Fb³F:À±FFd´F°F AÀF»FZ»¹FF ½F AF°FF´F¹FË°F ªFe °FWIc ¶F Wû°Fe AVFF, d½FõF³F
Ad·Fd³F¯FÊ¹F ´FiFd²FI S¯FõFSF ´FFdS°F qy.qv.sqrz dQ³FFadI °F ´FdSÀF¸FF´F³F AFQZVFF¸FbTZ We ªFFWeS §Fû¿F¯FF ´FiÀFFdS°F I S¯¹FF°F
¹FZ°F AFWZ.
À½FFÃFSe/-
OXFG. (E¨F. ÀFe.) AGOX½WXû. ¸F¸F°FF d¶F³FF³Fe
´FdSÀF¸FF´FI
´FdSÀF¸FF´F³FF°Fe»F ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO¨¹FF ¶FF¶F°Fe°F
³FûÔQ¯Fe Ii . : AF¹F¶Fe¶FeAF¹F/AF¹F´FeE-qqs/AF¹F´Fe-E³Fqqqyw/sqrx-ry/rqssx
liquidatorsterlingbiotech@gmail.com (´FiûÀFZÀF À´FZdÀFdR I )
mamtabinani@gmail.com (AF¹F¶Fe¶FeAF¹FI OZ ³FûÔQ¯FeIÈ °F)
QcS²½F³Fe Ii ¸FFaI : zytrqzzvvr
AF¹F¶Fe¶FeAF¹FI OZ ³FûÔQd½F»FZ»FF ´FdSÀF¸FF´FI Fa¨FF ´FØFF : sE, ¦F¯ûVF ¨FaQi AG½WZ³¹Fc, I FG¸FÀFÊ WFD ÀF, ¨Fü±FF ¸FªF»FF, ø ¸F ³Fa.
w, I û»FI F°FF xqqqrt
dQ³FFaI : sw.qs.sqsr
À±FT : ¸Fba¶FBÊ

A. IiY. °F´FVFe»F ¸FFdWX°Fe
r I FG´FûÊSmM f ¯FI û¨FZ ³FF½F ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO
s I FG´FûÊSmM f ¯FI û¨¹FF À±FF´F³FZ¨Fe °FFSe£F st.qt.rzyv
t ª¹FFa¨¹FF Ad²FI FSFa°F¦FÊ°F I FG´FûÊSmM f ¯FI û¨Fe À±FF´F³FF/

³FûÔQ¯Fe ÓFF»Fe °Fe Ad²FI FdS°FF
Ia ´F³Fe d³F¶Fa²FI , ¸Fba¶FBÊ

u I FG´FûÊSmM f ¯FI û¨FF I FG´FûÊSmM AF¹FOZd³MMe ³Fa./
d»Fd¸FMZO »FF¹FFd¶Fd»FMe AF¹FOZd³MdR IZ VF³F ³Fa.

E»FvrzqqE¸FE¨Frzyv´FeE»FÀFeqtvxty

v I FG´FûÊSmM f ¯FI û¨¹FF ³FûÔQ¯FeIÈ °F I F¹FFÊ»F¹FF¨FF ½F
´Fi²FF³F I F¹FFÊ»F¹FF¨FF (AÀF»¹FFÀF) ´FØFF

³FûÔQ¯FeIÈ °F I F¹FFÊ»F¹F : ut, AM»FFaMF, ³FdS¸F³F
´FFGB³M, ¸Fba¶FBÊ uqqqsr

w ³FFQFSe d³F¯FÊ¹F ´FidIi ¹FF ÀF¸FF´°Fe¨Fe °FFSe£F qy.qt.sqrz
x I FG´FûÊSmM f ¯FI û¨¹FF ´FdSÀF¸FF´F³FF¨¹FF ´FiFSa·FF¨Fe °FFSe£F rr.qv.sqrz (IÈ ´F¹FF £FF»Fe»F ³FFZÔQ ´FFWF.)
y ´FdSÀF¸FF´FI ¸W¯Fc³F I F¸F I S¯FFº¹FF ³FFQFS e

½¹FF½FÀFFd¹FI F¨FZ ³FF½F AFd¯F ³FûÔQ¯Fe Ii ¸FFaI
³FF½F : ¸F¸F°FF d¶F³FF³Fe
³FûÔQ¯Fe Ii ¸FFaI : AF¹F¶Fe¶FeAF¹F/AF¹F´FeE-
qqs/AF¹F´Fe-E³Fqqqyw/sqrx-ry/rqssx

z ¸FaOTFI OZ ³FûÔQd½F»¹FF´Fi¸FF¯û ´FdSÀF¸FF´FI F¨FF ´FØFF ½F
BÊ-¸FZ»F

´FØFF : sE, ¦F¯ûVF ¨FaQi AG½WZ³¹Fc, I FG¸FÀFÊ WFD ÀF,
¨Fü±FF ¸FªF»FF, ø ¸F ³Fa. w, I û»FI F°FF xqqqrt.
BÊ-¸FZ»F AF¹FOe :
mamtabinani@gmail.com

rq ´FdSÀF¸FF´FI F¶FSû¶FSe»F ´FÂF½¹F½FWFSFÀFFNe ½FF´FSF½F¹FF¨FF
´FØFF AFd¯F BÊ-¸FZ»F

´FØFF : ÀFe-sv, »FÃ¸Fe MFG½FÀFÊ, kEl-wqr, w½FF
¸FªF»FF, ¶FF³QiF Ib »FFÊ I FG¸´»FZ¢ÀF, ½FF³QZi (´Fc½FÊ),
¸Fba¶FBÊ uqqqvr
¸Fû¶FFB»F ³Fa¶FS : zytrqzzvvr
BÊ¸FZ»F AF¹FOe (´FiûÀFZÀF À´FZdÀFdR I ) :
liquidatorsterlingbiotech@gmail.com

rr QF½FZ ÀFFQS I S¯¹FF¨Fe Vû½FM¨Fe °FFSe£F su.qt.sqsr

ÀMd»FË¦F ¶FF¹FûMZI d»Fd¸FMZO¨¹FF dW°FÀFa¶Fad²F°FFa¨FZ »FÃF ½FZ²F¯¹FFÀFFNe

ªFFWeS §Fû¿F¯FF
dQ ³FG¾F³FÕ Ia ´F³Fe ÕFG dMÑ¶¹Fc³FÕ, ¸Fab¶FBÊ ¶FZÔ¨F (kkE³FÀFeEÕMell) ¹FFa³Fe °¹FFa¨¹FF dQ³FFadI °F sw RZ ¶Fib½FFSe, sqsq AFQZ¾FFõFSF ÕF½WFÀFF I FG´FûÊSm¾F³F
dÕd¸FMZO (kkEÕÀFeEÕll), ½FSÀF¦FF½F AGÀFZMÐÀF ¸FZ³MZ³F³ÀF dÕd¸FMZO AFd¯F QFÀF½FZ I ³½WZ³¾F³F ÀFZ³MS dÕd¸FMZO (¹FF´FbPZ kkEI ÂFeIÈ °F EÕÀFeEÕ
ÀFeAF¹FAFS´Fell ¸W¯Fc³F ÀFaQd·FÊ°F AÀFÕZÕe ÀFQS EI ÂFeIÈ °F ´FidIi ¹FF) ¨FFÕ c AÀFÕZÕe I FG´FûÊSmM B³ÀFFG»½W³ÀFe dSÓFû»¹Fc¾F³F ´FiûÀFZÀF
(kkÀFeAF¹FAFS´Fell) EI ÂFeIÈ °F IZ Õe AFWZ AFd¯F EÕÀFeEÕ EI ÂFeIÈ °F ÀFeAF¹FAFS´Fe (kkAFS´Fell)¨FZ dSÓFû»¹Fc¾F³F ´FiûRZ ¾F³FÕ ¸W¯Fc³F ßFe. ¾F`ÕZ¾F
½F¸FFÊ ¹FFa¨Fe d³F¹Fb¢°Fe IZ Õe AFWZ.
¹FFAd²FI , ÀFeAF¹FAFS´Fe ÀFbø Wû¯¹FF¶FF¶F°F AªFÊ EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe- ½FSÀF¦FF½F ´FFG½FS ÀF´ÕF¹F dÕd¸FMZO (kkO¶»¹Fcc´FeEÀFEÕll)
AFd¯F QFÀF½FZ dSMZÕ dÕd¸FMZO (kkOeAFSEÕll) ¹FF¸F²FeÕ ª¹FF C´FIa ´F³¹FF AFWZ°F °¹FFI dS°FF I FG´FûÊZSmM B³ÀFFG»½W³ÀFe dSÓFû»¹Fc¾F³F ´FiûÀFZÀFZÀF EI ÂFeIÈ °F
I S¯¹FFI dS°FF d½F³Fa°FeÀFW JFÕeÕ C´FIa ´F³¹FF¨¹FF ¶FF¶F°Fe°F E³FÀFeEÕMeI OZ QFJÕ I S¯¹FF°F AFÕZ Wû°FZ. ÀFeAF¹FAFS´Fe ÀFbø Wû¯¹FFÀFa¶Fad²F°F
E³FÀFeEÕMe¨FF AFQZ¾F AFd¯F EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe (kkE³FÀFeEÕMe AFQZ¾Fll) ¹FF¸F²FeÕ ´Fc½FûÊ¢°F C´FIa ´F³¹FF¨FZ EI ÂFeI S¯F ÀF²¹FF
´FiÕad¶F°F AFWZ.
´Fc½FûÊ¢°F ¶FF¶Fe¨¹FF A³Fb¿Fa¦FF³FZ, ss RZ ¶Fib½FFSe, sqsr SûªFe §FZ¯¹FF°F AFÕZ»¹FF ÀF·FZ¸F²¹FZ EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe¨¹FF ²F³FI ûÔ¨¹FF ÀFd¸F°Fe¨¹FF
Ad²FIÈ °F°FZ½FS AF²FFdS°F AFd¯F E³FÀFeEÕMe AFQZ¾FF¨¹FF d½F¿F¹FF²Fe³F, AFS´Fe EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´FeI dS°FF (ª¹FF¸F²¹FZ ´Fi½FZ¾F §FZ°F»¹FF½FS
O¶»¹Fcc´FeEÀFEÕ ½F OeAFSEÕ¨FF ÀF¸FF½FZ¾F AÀFZÕ AFd¯F E³FÀFeEÕMe °¹FFa³FF EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe¨FF EI ·FF¦F ¸W¯Fc³F ÀF¸FF½FZ¾F
I S¯¹FFÀF A³Fb¸F°Fe QZD ³F) NSF½F d³F¹FûªF³F ÀFFQS I S¯¹FFI dS°FF ·FF½Fe NSF½F AªFÊQFSFa³FF d³F¸FadÂF°F I Se°F AFWZ°F.
´FFÂF À½FFSÀ¹F AÀFÕZ»¹FF ´FÃFI FSFa³Fe ½W¨¹FcÊAÕ OZMF ø ¸F ´FiF´°F Wû¯¹FFI dS°FF, ª¹FF¸F²¹FZ ´Fc½FûÊ¢°F ÀFa¶Fad²F°F (ªFe A´FÕûO I S¯¹FF°F ¹FZBÊÕ AFd¯F
½FZTû½FZTe ÀFb²FFdS°F IZ ÕZÕe AÀFZÕ) A³¹F ÀFa¶Fad²F°F ¸FFdW°Fe (AF¹F¶FeÀFeAa°F¦FÊ°F ½¹FF£¹FF IZ »¹FF³FbÀFFS) AFd¯F EI ÂFe°FIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe,
¸FFdW°Fe ÄFF´F³F ¹FFI dS°FF NSF½F d³F¹FûªF³FF¨¹FF ÀFFQSeI S¯FFI dS°FF ´FidIi ¹FZ¶FF¶F°F À´F¿MeI S¯F AÀFÕZÕe ÀFd½FÀ°FS ´FidIi ¹FF I F¦FQ´FÂFFa¨FF ÀF¸FF½FZ¾F AÀFZÕ,
inlavasaip@deloitte.com ¹FF½FS d³F¸³FÀ½FFÃFSeI FSFI OZ ·FF½Fe NSF½F AªFÊQFSF¨¹FF ´FiûR FBÕÀFW www.lavasa.com ¹FF ½FZ¶FÀFFBM½FS d½FdW°F
´Fi´FÂFF°FeÕ ¦Fû´F³Fe¹F ½F¨F³F¶Fð°FZ¨FZ ¹F±Fûd¨F°FSe°¹FF d³F¿´FFQ³F I ø ³F ÀFFQS I S¯FZ AF½F¾¹FI AFWZ. ·FF½Fe NSF½F AªFÊQFS ª¹FFa³Fe AF²Fe¨F dQ³FFadI °F ss
ªFc³F, sqsq NSF½F d³F¹FûªF³FFI dS°FF d½F³Fa°Fe AFd¯F dQ³FFadI °F su Ed´FiÕ, sqsq, qy ªFc³F, sqsq, su ªFbÕ`, sqsq, sr AFG¦FÀM, sqsq, sv
ÀF´MZÔ¶FS, sqsq ½F sz AFG¢Mû¶FS, sqsq ÀFb²FFdS°F ªFFWeS §Fû¿F¯FZÀFW ½FF¨FÕZ»¹FF dQ³FFadI °F rw ¸FF¨FÊ, sqsq ªFFWeS §Fû¿F¯FZ¨¹FF A³FbÀFFS AÕeI OZ
EI ÂFe°FIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´FeI dS°FF NSF½F d³F¹FûªF³F ÀFFQS I S¯¹FFI dS°FF À½FFSÀ¹FF¨Fe Ad·F½¹F¢°Fe AFd¯F/ dIa ½FF NSF½F d³F¹FûªF³F ÀFFQS IZ ÕZ
Wû°FZ °FûÀFbðF ´Fc½FûÊ¢°F ¦Fû´F³Fe¹F°FF ½F¨F³F¶Fð°FZ¨¹FF À½FeIÈ °Fe½FS ½W¨¹FÊcAÕ OZMF ø ¸F ´FiF´°F I S¯¹FFI dS°FF W¢I QFS AÀF°FeÕ.
ÀF½FÊ ·FF½Fe NSF½F AªFÊQFSFa³Fe ½W¨¹FÊcAÕ OZMF ø ¸F½FS A´FÕûO IZ ÕZÕe ÀF½FÊ ¸FFdW°Fe½FS d³F¹Fd¸F°F´F¯FZ ÕÃF NZ½FF½FZ ½F °¹FF¶FF¶F°F À½F°F: A´FOZM SFWF½FZ
AFd¯F °¹FFa³FF °FS°FcQ I ø ³F QZ°F AÀFÕZ»¹FF ½W¨¹FÊcAÕ OZMF ø ¸F¨¹FF ´FiF´°FeI S¯FF½FS ½W¨¹FÊcAÕ OZMF ø ¸F½FS A´FÕûO IZ ÕZÕe/ I SF½F¹FF¨Fe ÀF½FÊ
¸FFdW°Fe I ¶FcÕ IZ Õe AFWZ ½F ÀF¸FªFÕe AFWZ AÀFZ ¸FF³F¯¹FF°F ¹FZBÊÕ.
IÈ ´F¹FF ³FûÔQ §¹FF½Fe I e, ´FFÂF°FF I ÀFûMëFa¶FF¶F°F, ªFS AÀF»¹FFÀF, ´Fc½FûÊ¢°F ½W¨¹FÊcAÕ OZMF ø ¸F½FS ¹F±Fûd¨F°FSe°¹FF I Td½F¯¹FF°F ¹FZBÊÕ. EI ÂFe°FIÈ °F
EÕÀFeEÕ ÀFeAF¹FAFS´Fe¨Fe ²F³FI ûÔ¨Fe ÀFd¸F°Fe I û¯F°¹FFWe QFd¹F°½FFd¾F½FF¹F AFd¯F I û¯F°FZWe I FS¯F ³F QFJd½F°FF ¶FûÕe ´FidIi ¹FF I û¯F°¹FFWe À°FSF½FS
¶FûÕe/ ´FiÀ°FF½F/ I û¯F°¹FFWe À½FFSÀ¹F AÀFÕZ»¹FF ´FÃFI FSFÀF A´FFÂF NSd½F¯¹FF¨FF/ ³FF¸FaªFcS I S¯¹FF¨FF, AFd¯F/ dIa ½FF ´FidIi ¹FF, ¸Fc»¹FFaI ³F I ÀFûMëF,
´FFÂF°FF I ÀFûMëF Sï I S¯¹FF¨FF dIa ½FF °¹FF°F RZ S¶FQÕ I S¯¹FF¨FF W¢I SFJc³F NZ½Fe°F AFWZ°F.
I û¯F°¹FFWe ´FFW¯FeÀFa¶Fad²F°F Ad²FI À´FáeI S¯F, ¾F°FeÊ ½F AMe ½F A³¹F °F´F¾FeÕ ¹FFI dS°FF inlavasaip@deloitte.com ¹FF½FS ÕZJe I T½FF½FZ.
NSF½F d³F¹FûªF³FF¨¹FF ÀFFQSeI S¯FF¨Fe ¾FZ½FM¨Fe °FFSeJ, E³FÀFeEÕMe¨¹FF AFQZ¾FF¨¹FF d½F¿F¹FF²Fe³F, qx ¸FF¨FÊ, sqsr AFWZ.
NSF½F d³F¹FûªF³FF¨¹FF ÀFFQSeI S¯FFI dS°FF ¾FZ½FM¨¹FF °FFSJZ°FeÕ I û¯F°FFWe ¶FQÕ ½W¨¹FÊcAÕ OZMF ø ¸F½FS A´FÕûO I S¯¹FF°F ¹FZBÊÕ AFd¯F EÕÀFeEÕ¨¹FF
½FZ¶FÀFFBM½FS Ad²FÀFcd¨F°F I S¯¹FF°F ¹FZBÊÕ, AFd¯F ÀF½FÊ ·FF½Fe NSF½F AªFÊQFSFa³Fe A´FOZMÐÀFI dS°FF d³F¹Fd¸F°F´F¯FZ ÕÃF NZ½F¯FZ AF½F¾¹FI AFWZ.
À½FFÃFSe /-
EI ÂFeIÈ °F EÕÀFeEÕ ÀFeAF¹FAFS´Fe¨FZ NSF½F ½¹FF½FÀFFd¹FI (dSÓFû»¹Fc¾F³F ´FiûRZ ¾F³FÕ)
¾F`ÕZ¾F ½F¸FFÊ
SdªFÀMÑZ¾F³F ³Fa. AF¹F¶Fe¶FeAF¹F.AF¹F´FeE-qqs/AF¹F´Fe-E³Fqqqxq/sqrx-ry/rqruy
³FûÔQ¯FeIÈ °F ´FØFF : BÊ-rqqu, d½FªF¹FF A´FFMÊ¸FZ³MÐÀF, ¸FFGÕ SûO, AdWaÀFF JFaO s, ¾FFa°Fe ¦Fû´FFT WFGdÀ´FMÕªF½FT,
BadQSF´FbS¸F, ¦FFdÓF¹FF¶FFQ, CØFS ´FiQZ¾F-sqr qru, BÊ-¸FZÕ : shailesh3108@gmail.com
´FÂF½¹F½FWFSFI dS°FF ´FØFF : dOÕFGBM M¨FZ Mû½W¸FF°ÀFc BadO¹FF EÕEÕ´Fe, sx½FF ¸FªFÕF, MFG½FS t,
BadO¹FF¶Fb»ÀF R F¹F³FF³ÀF ÀFZ³MS, Ed»R ³ÀM³F (´F.), ¸Fba¶FBÊ-uqq qrt.
BÊ-¸FZÕ : inlavasaip@deloitte.com; shaiverma@deloitte.com
´FidÀFðe¨Fe °FFSeJ : sx RZ ¶Fib½FFSe, sqsr

´FeMeAF¹F, I ûÕI F°FF

´Fd¾¨F¸F ¶Fa¦FFÕ¸F²¹FZ d½F²FF³FÀF·FZ¨¹FF
d³F½FO¯FbI eÀFFNe AFN M´´¹FFa°F ¸F°FQF³F
§FZ¯¹FF°F ¹FZ¯FFS AÀF»¹FF¨FZ ¾FbIi ½FFS e
d³F½FO¯FcI AF¹Fû¦FF³FZ ªFFWeS IZ ÕZ ,
°¹FF½FS SFª¹FF¨¹FF ¸Fb£¹F¸FaÂFe ¸F¸F°FF
¶FG³FªFeÊ ¹FFa³Fe ´Fi¾³Fd¨F³W C´FdÀ±F°F IZ ÕZ
AFWZ. ·FFªF´F¨¹FF d³F½FO¯FcI ´Fï FFSF¨FZ
½¹F½FÀ±FF´F³F ¹Fû¦¹F ´Fð°Fe³FZ ½WF½FZ
¹FFÀFFNe ´Fa°F´Fi²FF³F ³FSmÔýi ¸FûQe AFd¯F
¦FÈW¸FaÂFe Ad¸F°F ¾FWF ¹FFa¨¹FF
ÀFc¨F³FZ½Fø ³F ¸F°FQF³FF¨¹FF °FFSJF
§Fûd¿F°F I S¯¹FF°F AF»¹FF AÀFF½¹FF°F,
AÀFF ÀFa¾F¹F ¸F¸F°FF ¶FG³FªFeÊ ¹FFa³Fe ½¹F¢°F
IZ ÕF AFWZ.
d³F½FO¯FcI AF¹Fû¦FF³FZ S Fª¹FFI OZ

·FFªF´F¨¹FF QÈdáI û³FF°Fc³F ´FFWc ³F¹FZ, AÀFZ
¸F¸F°FF ¹FFa³Fe AF´F»¹FF d³F½FFÀFÀ±FF³Fe
§FZ°FÕZ»¹FF ´FÂFI FS ´FdS¿FQZ°F ÀFFad¦F°FÕZ.
A³¹F SFª¹FFa¸F²¹FZ IZ ½FT EI F¨F
M´´¹FF°F ¸F°FQF³F Wû¯FFS AÀF°FF³FF
´Fd¾¨F¸F ¶Fa¦FFÕ¸F²¹FZ A³FZI M´´¹FFa°F
¸F°FQF³F I F §FZ̄ ¹FF°F ¹FZ̄ FFS AFWZ, AÀFZ
´Fi¾³F C´FdÀ±F°F IZ ÕZ ªFF°F AFWZ°F, AÀFZ

d³F½FO¯FcI AF¹Fû¦FF¨FF AFQS SFJc³F
AF´F»¹FFÕF ¸W¯FF½F¹FF¨FZ AFWZ, AÀFZ
°¹FF ¸W¯FF»¹FF. ªFS d³F½FO¯FcI
AF¹Fû¦FF³FZ ªF³F°FZÕF ³¹FF¹F dQÕF ³FFWe
°FS ªF³F°FF I ûNZ ªFF¯FFS, AÀFZWe
¸Fb£¹F¸FaÂFe ¸W¯FF»¹FF.
·FFªF´FÕF ª¹FF dQ½F¾Fe ¸F°FQF³F ½WF½FZ

AÀFZ ½FFM°FZ °¹FF¨F dQ½F¾Fe ¸F°FQF³FF¨¹FF
°FFSJF ªFFWeS I S¯¹FF°F AF»¹FF
AFWZ°F A¾Fe AF´FÕe ¸FFdW°Fe AFWZ .
³FSmÔýi ¸FûQe AFd¯F Ad¸F°F ¾FWF ¹FFa¨¹FF
ÀFc¨F³FZ½Fø ³F °FFSJF ªFFWeS I S¯¹FF°F
AF»¹FF AFWZ°F I F? ´Fa°F´Fi²FF³F AFd¯F
¦FÈW¸FaÂFe SFª¹FF°FeÕ d³F½FO¯FbI eÀFFNe

k¸FûQe, ¾FWF ¹FFa¨¹FF ÀFc¨F³FZ³FbÀFFSX ¶Fa¦FF»F¸F²¹FZ AFNX MX´´FZ?l
d³F½FOX̄ FcIY ªFFWXeSX Wûˉ¹FFAF²Fe ½FZ°F³F½FFPXe¨Fe §Fû¿FˉFF
´Fd¾¨F¸F ¶Fa¦FFÕ d½F²FF³FÀF·FZ̈ ¹FF d³F½FOˉFbI e¨FZ ½FZTF´FÂFI ªFFWeS Wûˉ¹FF´Fc½FeÊ
¸Fb£¹F¸FaÂFe ¸F¸F°FF ¶FG³FªFeÊ ¹FFa³Fe ¾FbIi ½FFSe SFª¹FF¨¹FF ¾FWSe SûªF¦FFS ¹FûªF³FZAa°F¦FÊ°F
I F¸F I SˉFFº¹FF I F¸F¦FFSFä ¹FF Q̀³FadQ³F ½FZ°F³FF°F ½FFP I Sˉ¹FF¨Fe §Fû¿FˉFF IZ Õe.
AF°FF AIb ¾FÕ I F¸F¦FFSFa³FF QSSûªF ruu EZ½FªFe sqs ÷ ´F¹FZ ½FZ°F³F d¸FTZÕ °FS
d³F¸FIb ¾FÕ I F¸F¦FFSFa³FF rxs EZ½FªFe tqt ÷ ´F¹FZ ½FZ°F³F d¸FTˉFFS AFWZ.
SûªF¦FFS ¹FûªF³FZAa°F¦FÊ°F ÀFSI FS³FZ Ib ¾FÕ I F¸F¦FFSFaÀFFNe ³F½Fe ½F¦FÊ½FFSe °F¹FFS
IZ Õe AÀFc³F °¹FFa³FF AF°FF QSSûªF uqu ÷ ´F¹FZ ½FZ°F³F d¸FTˉFFS AFWZ, AÀFZ
¸F¸F°FF ¶FG³FªFeÊ ¹FFa³Fe ÀFFad¦F°FÕZ. ¹FF §Fû¿FˉFZ̈ FF ÕF·F uq WªFFS vqq AIb ¾FÕ,
AFN WªFFS d³F¸FIb ¾FÕ AFdˉF AFN WªFFS Ib ¾FÕ I F¸F¦FFSFa³FF WûˉFFS AFWZ.

CôFû¦FFa³FF ÀFFÁ¹F
We ÀFSI FS¨Fe
ªF¶FF¶FQFSe

´Fb̄ FZ : kCôFû¦FFa¨¹FF ´FFNe¾Fe C·FZ SFW¯FZ
We ÀFSI FS¨Fe ªF¶FF¶FQFSe AFWZ.
dU¾FZ¿F°F:
A±FÊ½¹FUÀ±FZ̈ FF
I ¯FF AÀFÕZ»¹FF
ÀFcÃ¸F, Õ§Fb, ¸F²¹F
CôFû¦FFä ¹FF
(E¸FEÀFE¸FBÊ) ´FFNe¾Fe C·FZ SFdWÕZ
´FFdWªFZ,l AÀFZ À´Fá ¸F°F ´FSSFáÑ
½¹FUWFS¸FaÂFe OFG. EÀF. ªF¹F¾FaI S
¹FFa³Fe ¾FbIi UFSe ¸FFaOÕZ. QZ¾FF°FeÕ
C°´FFQ³FFÕF CØFZªF³F d¸FT¯¹FFÀFFNe
AFd¯F ´Fï FFSFÀFFNe ²FûS¯FF¨Fe ¦FSªFWe
°¹FFa³Fe A²FûS ZdJ°F IZ Õe.
´Fb̄ FZ BaMS³FG¾F³FÕ ÀFZaMS AFd¯F

´FSSFáÑ ½¹FUWFS ¸FaÂFFÕ¹FF°FRZÊ
AF¹FûdªF°F kEd¾F¹FF BI FG³FFGd¸FI
OF¹FÕFG¦Fl ¹FF ´FdS¿FQZ̈ ¹FF
CQÐ§FFM³FF¨¹FF ÀFÂFF°F OFG. ªF¹F¾FaI S
¶FûÕ°F Wû°FZ. S ZdÓFdÕ¹FaM ¦Õû¶FÕ ¦Fiû±F
B³F ´FûÀM ´FhOZd¸FI U»OÊ ¹FF dU¿F¹FFUS
OFG. ªF¹F¾FaI S AFd¯F AFGÀMÑ ZdÕ¹FF¨¹FF
´FSSFáÑ ½¹FUWFS ¸FaÂFe ¸FSeÀF ´FZ³F
¹FFä ¹FF¾Fe ª¹FZâ CôFû¦F´F°Fe OFG. ³Fü¾FFQ
R û¶ÀFÊ ¹FFa³Fe ÀFaUFQ ÀFF²FÕF.
´FeAF¹FÀFe¨FZ A²¹FÃF OFG. S§Fb³FF±F
¸FF¾FZÕI S, C´FF²¹FÃF OFG. dUªF¹F IZ
TI S ¹FF UZTe C´FdÀ±F°F Wû°FZ.
´FdS¿FQZ̈ FZ ÀF¸F³U¹FI ¦Fü°F¸F ¶Fa¶FFUFÕZ
¹FFa³Fe ÀFcÂFÀFä FFÕ³F IZ ÕZ. ªF´FF³F¨FZ
´FSSFáÑ ½¹FUWFS ¸FaÂFe ¸FûMZ¦Fe
°Fûd¾Fd¸F°ÀFc ¹FFa³Fe QÈI ßFF½¹F
d¨FÂFdR °FeõFS Z ÀFaQZ¾F dQÕF.
¦FZ»¹FF U¿FÊ·FSF°F I Sû³FF¨FF

´FiFQb·FFÊU, AFd±FÊI AÀF¸FF³F°FF AFd¯F
ÀFe¸FF ´Fi¾³F We °Fe³F ¸FûNe AF½WF³FZ
QZ¾FF´FbP Z AÀF»¹FF¨FZ OFG. ªF¹F¾FaI S
¸W¯FFÕZ. kAF°¸Fd³F·FÊS ·FFS°F We
½¹FF´FI ÀFaI »´F³FF AFWZ. ¸FFÂF ÀFUÊ̈ F
¦Fû¿Me QZ¾FF°F d³F¸FFÊ̄ F I S¯FZ ¾F¢¹F
³FFWe. °¹FF¸FbTZ QZ¾FFa̧ F²FeÕ ½¹FF´FFS
ÀF¸FF³F ´FF°FTeUS AÀFF¹FÕF WUF.
AFGÀMÑ ZdÕ¹FF, ªF´FF³F ¹FF QZ¾FFaÀFW ·FFS°F
ªFF¦Fd°FI A±FÊ½¹FUÀ±FF C·FFS°F AFWZ.
ªFF¦Fd°FI A±FÊ½¹FUÀ±FZ°F ·FFS°F
¸FWØUF¨FZ BadªF³F ÓFFÕF ´FFFdWªFZ.
I Sû³FF I FTF°F ·FFS°FF³FZ A³¹F QZ¾FFa³FF
ÕÀF ´FbSU¯¹FF¨Fe ¸FûNe ªF¶FF¶FQFSe
d³F·FFUÕe AFWZ. ªFUT´FFÀF xq
QZ¾FFa³FF ·FFS°FFI Oc³F ÕÀF dQÕe ªFF°F
AFWZ,l AÀFZ ªF¹F¾FaI S ¹FFa³Fe
ÀFFad¦F°FÕZ.

AF´F»¹FF Ad²FI FSFa¨FF ¦F`S½FF´FS I ø
¾FI °F ³FFWe°F, AÀFZWe ¸Fb£¹F¸FaÂFe
¸W¯FF»¹FF. ¹FF ÀF½FÊ ¹Fb¢°¹FF ¹FûªF¯¹FF°F
¹FZ°F AÀF»¹FF °FS e d³F½FO¯FbI e°F
AF´FÕF¨F d½FªF¹F d³Fd¾¨F°F
AÀF»¹FF¨FZWe °¹FFa³Fe À´Fá IZ ÕZ.

AF¹Fû¦FF¨Fe ·FFªF´F»FF
¸FQ°F : °FFdSIY A³½FSX
³F½Fe dQne : ´Fd¾¨F¸F ¶Fa¦FFÕ¸F²¹FZ
d½F²FF³FÀF·FF d³F½FOˉFbI eÀFFNe AFN
M´´¹FFa°F ¸F°FQF³F §FZ̄ ¹FF°F ¹FZ̄ FFS
AÀF»¹FF¨FZ ¾FbIi ½FFSe d³F½FOˉFcI
AF¹Fû¦FF³FZ ªFFWeS IZ ÕZ °¹FF½FS
I Fh¦FiZÀF¨FZ ª¹FZâ ³FZ°FZ °FFdSI A³½FS
¹FFa³Fe MeI F IZ Õe AFWZ. d³F½FOˉFcI
AF¹Fû¦F ·FFªF´FÕF ¸FQ°F I Sˉ¹FF¨FF
´Fi¹F°³F I Se°F AÀF»¹FF¨FF AFSû´F
A³½FS ¹FFa³Fe IZ ÕF AFWZ. À¸FÈ°Fe BSF¯Feä FF Qb̈ FFI e ´Fi½FFÀF

¸F¸F°FF ¶FG³FªFeÊ ¹FFa³Fe Ba²F³F
QS½FFPe¨¹FF d³F¿FZ²FF±FÊ ¦Fb÷ ½FFS e
Qb̈ FFI e½Fø ³F ´Fi½FFÀF I Se°F ÀFd¨F½FFÕ¹F
¦FFNÕZ, °FS ¾FbIi ½FFSe IZÔ ýie¹F ¸FaÂFe À¸FÈ°Fe
BSF¯Fe ¹FFa³Fe QdÃF¯F su ´FS¦F¯FF
dªF»ÁëF°F Qb¨FFI e½Fø ³F d½F²FF³FÀF·FF
d³F½FO¯FbI eÀFFNe ´Fi¨FFS IZ ÕF.

·FFªF´F¨¹FF ½F°Fe³FZ SFª¹F½¹FF´Fe k´FdS½F°FÊ³F
¹FFÂFFl I FP»Fe ªFF°F AFWZ. BSF¯Fe ¹FFa³Fe
·FFªF´F¨¹FF JFÀFQFS ø ´FF ¦FFa¦FbÕe
AFd¯F Ad¦Fjd¸FÂF ´FFGÕ ¹FFa¨¹FFÀFW
¦Fa¦FFªFûASF ¹FZ±FZ ´FÃFF¨¹FF S±FF°F ¶FÀFc³F
¹FFÂFZÕF ÀFb÷ ½FF°F IZ Õe.

ªF¹F¾FaI S ¹FFa¨FZ ¸F°F

³F½Fe dQne : I Sû³FF¸FbTZ QZ¾FF¨Fe
A±FÊ½¹F½FÀ±FF §FÀFS°F AÀF°FF³FF
¶FhI Fa³Fe CôFû¦FFa¨Fe I ªFFÊ¨Fe ¦FSªF
·FF¦F½FF½Fe, °FÀFZ¨F ³F½FûôFû¦FFaÀFFNe
ÀFbÕ·F AFd±FÊI ÀFF²F³FZ C´FÕ¶²F
I ø ³F ôFF½Fe°F, AÀFZ AF½FFW³F
´Fa°F´Fi²FF³F ³FSmÔýi ¸FûQe ¹FFa³Fe IZ ÕZ AFWZ.
JFÀF¦Fe ÃFZÂFFÕF ´FFN¶FT QZ¯¹FF¨FF
ÀFSI FS¨FF ´Fi¹F°³F AÀFÕF °FSe
ÀFF½FÊªFd³FI ÃFZÂFF¨FZ AdÀ°F°½F ¶FhdIa ¦F ½F
d½F¸FF ÃFZÂFF°F ¦FdS¶FFaÀFFNe AF½F¾¹FI
AFWZ, AÀFZ °¹FFa³Fe ÀFFad¦F°FÕZ.
AFd±FÊI ÀFZ½FF ¹FF d½F¿F¹FF½FS

½FZd¶F³FFS¸F²¹FZ °¹FFa³Fe ÀFFad¦F°FÕZ , I e
¸F²¹F¸F ½F Õ§Fb CôFû¦FFa³FF I ûd½FO
ÀFF±Fe¨FF R MI F ¶FÀFÕF AFWZ. °¹FFa³FF
¸FQ°Fe¨Fe AF½F¾¹FI °FF AÀFc³F A¾FF

³F½½FQ ÕFJ
CôFû¦FFa³FF s.u
ÕFJ I ûMe
÷ ´F¹FFa¨FZ I ªFÊ
QZ¯¹FF°F AFÕZ

AFWZ . Õ§Fb ½F ¸F²¹F¸F CôFû¦F °FÀFZ¨F
³F½FûôFû¦F ¹FFa³FF ´FFdNa¶FF QZ¯¹FFÀFFNe
I ªFFÊ̈ Fe ¦FSªF AFWZ. ÀFSI FS³FZ A³FZI
ÀFb²FFS¯FF IZ »¹FF AÀFc³F ¾FZ°Fe, I ûTÀFF,
A½FI F¾F We ÃFZÂFZ JFÀF¦Fe CôFû¦FFaÀFFNe
JbÕe IZ Õe AFWZ °F. AF°FF AFd±FÊI
ÃFZÂFF³FZ ªF¶FF¶FQFSe ´FFS ´FFO¯FZ ¦FSªFZ¨FZ
AÀFc³F AFd±FÊI ÀFZ½FF ÃFZÂFF¨Fe °Fe
ªF¶FF¶FQFSe AFWZ . Õ§Fb ½F ¸F²¹F¸F
CôFû¦FFa³FF ´FFdNa¶FF QZ°FF³FF ³F½FûôFû¦FFaI OZ
ÀFSI FS¨FZ ÕÃF AFWZ. °¹FF¸FbTZ ¶FhI Fa³Fe
I ªFẾ FbS½FNF ½FFP½FF½FF.

³F½FûôFû¦FFaÀFFNe ÀFb»F·F AFd±FÊI
ÀFF²F³FZ C´FÕ¶²F I SF½Fe°F : ¸FûQe

·FFS°F-¨Fe³F¨FZ ´FSSF¿MÑ¸FaÂFe
»F½FI S¨F WFGMÕFB³F½FS
³F½Fe dQ»Õe/¶FedªFa¦F : ´Fc½FÊ
ÕOFJ¸F²¹FZ ·FFS°F AFd¯F ¨Fe³F¨¹FF
ÀF`d³FI Fa̧ F²FeÕ
¨FI ¸FI
MFT¯¹FFÀFFNe
ÀFa§F¿FFÊ̈ ¹FF ÀF½FÊ
dNI F¯FFaWc³F ÀF`³¹F
¸FF§FFSe §FZ̄ FZ ¦FSªFZ̈ FZ AFWZ, AÀFZ
·FFS°FF³FZ ¨Fe³FI OZ À´F¿M IZ ÕZ AFWZ.
¹Fû¦¹F ½FZTe ÀFá FIÊ ÀFF²Fc³F
EI ¸FZI Fä ¹FF ¸F°FFä Fe QZ½FF¯F§FZ½FF¯F
¾F¢¹F ½WF½Fe ¹FFÀFFNe Qû³We QZ¾FFä ¹FF
´FSSF¿MÑ¸FaÂ¹FFa³Fe WFGMÕFB³F ÀFbø
I S¯¹FF¨FZ ¸FF³¹F IZ ÕZ AFWZ.
´Fc½FÊ ÕOFJ¸F²FeÕ ´Fh¦FFGh¦F °ÀFû

´FdSÀFSF°Fc³F ÀF`³¹F ¸FF¦FZ §FZ̄ ¹FF¨FZ Qû³We
QZ¾FFa³Fe ¸FF³¹F IZ »¹FF³Fa°FS ´FdW»¹FFaQF¨F
´FSSF¿MÑ¸FaÂFe EÀF. ªF¹F¾FaI S ¹FFa³Fe
¨Fe³F¨FZ ´FSSF¿MÑ¸FaÂFe ½FFa¦F ¹Fe ¹FFä ¹FF¾Fe
¦Fb÷ ½FFSe QcS²½F³Fe½Fø ³F ÀFá FIÊ
ÀFF²FÕF. ÀFe¸FF ´Fi¾³F ÀFûOd½FÕF
ªFF¯¹FFÀF I QFd¨F°F ½FZT ÕF¦FZÕ, ¸FFÂF
¾FFa°F°FZ̈ FF ·Fa¦F ÓFF»¹FFÀF °¹FF¨FF Qû³We
QZ¾FFä ¹FF ÀFa¶Fa²FFaa½FS ´FdS¯FF¸F WûBÊÕ,
AÀFZ ´FSSF¿MÑ ¸FaÂFFÕ¹FF³FZ ¸WMÕZ
AFWZ. °¹FF³Fa°FS ªF¹F¾FaI S AFd¯F ½FFa¦F
¹Fe ¹FFa³Fe EI ¸FZI Fä ¹FF ÀFá FI FÊ°F
SFW¯¹FF¨FZ ¸FF³¹F I ø ³F °¹FFÀFFNe
WFGMÕFB³F ÀFbø I S¯¹FFÀF A³Fb̧ F°Fe
Q¾FÊd½FÕe. ¨Fe³F³FZWe ¦Fb÷ ½FFSe °FÀFZ
´FidÀFðe´FÂFI ªFFSe IZ ÕZ.

·FFS°F—´FFI d³FUZQ³FF¨FZ
A¸FZdSIZ I Oc³F ÀUF¦F°F
UFGdVFa¦M³F : ·FFS°F U ´FFdI À°FF³F ¹FFa³Fe
´Fi°¹FÃF d³F¹FaÂF¯F SZ¿FF U B°FSÂF
VFÀÂFÀFa²Fe I SFSFä Fe I FMZI ûS
Aa̧ F»F¶FþFU¯Fe I S¯¹FF¶FF¶F°F þFSe
IZ »FZ»¹FF ÀFa¹Fb¢°F d³FUZQ³FF¨FZ
A¸FZdSIZ ³FZ ÀUF¦F°F IZ »FZ AÀFc³F
°¹FF¸FbTZ QdÃF¯F AFdVF¹FF°F VFFa°F°FF
³FFaQZ»F AÀFZ ¸WM»FZ AFWZ. ½WFBM
WFD ÀF¨¹FF ´FidÀFðe ÀFd¨FU þZ³F ÀFFI e
¹FFa³Fe °¹FFä ¹FF Q`³FadQ³F ´FÂFI FS ´FdS¿FQZ°F
ÀFFad¦F°F»FZ, I e ¶FF¹FOZ³F ´FiVFFÀF³F ·FFS°F
U A¸FZdSI F ¹FF Qû³We QZVFFä ¹FF
³FZ°¹FFä ¹FF ÀFá FI FÊ°F AÀFc³F Qû³We
QZVFFa³Fe sv RZ ¶FibUFSe´FFÀFc³F¨F ´Fi°¹FÃF
d³F¹FaÂF¯F SZ¿FZUS I FMZI ûS´F¯FZ
VFÀÂFÀFa²Fe¨FZ ´FF»F³F I S¯¹FF¨FF
§FZ°F»FZ»FF d³F¯FÊ¹F ÀUF¦F°FFWÊ AFWZ. °Fe¨F
AF¸F¨Fe B¨LF AFWZ. ´FFdI À°FF³F
QWVF°FUFQF dUSû²FF°F ´FbSZÀFZ ´Fi¹F°³F
I Se°F AFWZ I F, AÀFZ dU¨FFS»FZ
AÀF°FF °¹FFa³Fe ÀFFad¦F°F»FZ, I e ¹FF
´FiV³FF¨FZ CØFS ´FSSFáÑ JF°FZ dIa UF
¦Fb~¨FS JF°FZ̈ F QZD VFIZ »F.


